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Beryn

Po3mmpenHss Ta gKiCHI 3MIHH XapaKTepy MDKHApOJHUX 3B'S3KIB HAIIOi Jep)KaBH,
IHTEepHAaIllOHAJTI3allisl YCIX aCHEeKTIB CYCHIJILHOTO KHUTTS POOJISATh 1HO3EMHY MOBY peajbHO
HEOOX1IHOI B pi3HUX cdepax MiSUTBHOCTI JOAUHM. BoHa crae aifioBUM ¢dakTopoM
COLIIaTbHO-€KOHOMIYHOTO, HAYKOBO-TEXHIYHOTO 1 3arajbHOKYJIBTYPHOTO  IPOTPECY
CycHiabcTBa. Tak , MpeIMeTOM BHUBUEHHS [HO3eMHOI MOBHU € HE JIMILE 1HO3EMHAa MOBa SIK
CHCTEMAa, aj¢ ¥ MOBJICHHEBA MISUIBHICTH, TOYHIIIE, MOBJICHHEBA B3a€MOJIs Ha Il MOBI,
KyJlbTypa HAapOAy-HOCII MOBH, a TaKOX II€BHI MOBHI, JIHTBOKpAiHO3HaBYl Ta CYTO
KpaiHO3HAaBY1 3HAHHS.

['onoBHEe mnpu3HAYEHHS 1HO3EMHOI MOBH fK OCBITHBOI Tally3l - CTaTh 3aco0oM
CIIJIKYBaHHS CTYACHTIB 3aBISKH C(HOPMOBAHMM KOMYHIKATUBHUM YMIHHSM : TOBOPIHHA,
PO3yMIHHS 31 CIIyXy, YATAHHS Ta MUChbMA. SIKIIIO HaBUAJIBHUMN 3aKJIa]] JOTIOMOXE CTYJACHTaM
HABUUTHUCA TOBOPUTH, CIIyXaTH, YATATH Ta IHUCATH 1HO3EMHOIO MOBOIO, BIH BOJHOYAC
3a0e3neunTh iX JOCTYN JO I1HIIMX HAI[IOHAJIBHUX KYJIBTYp 1, THM CaMHUM, JI0 CBITOBOIi
KylabTypu. lle BHece cyTTeBHMI BKJIAJ Yy MIABUINEHHS PIBHA iX T'yMaHITapHOI OCBITH Ta
PO3IIMPEHHS 3aTajIbHOTO KPyro3opy.

['onoBHUM 3aBJIaHHSM HaBYaHHS 1HO3EMHOI MOBHM B YKPAiHCBKHUX  HaBYAJIBHUX

3aKJIaax € 3aBJAaHHS HABYUTH CTYJICHTIB KOPUCTYBATHCS 1HO3EMHOIO MOBOIO SIK 3aCO00M
CHUJIKYBaHHA B YCIX BHJIaX MOBJIEHHEBOI JISJIbHOCTI B PI3HOMAHITHUX CUTYaIlIsIX PEAJIbHOTO
KUTTS. 3pO3yMiNO, IO MPOTATOM HABYaHHS CTYACHTH MOXYTH JOCSTTH JIUIIE IEBHOTO
PIBHSI CHJIKYBaHHS B CHUTYyalllsX., OOMEXEHHUX SIK 33 KUJIbKICTIO, TaK 1 3a TeMaTukorw. Jid
TOoro 100 MAI3HATHCS, YW BOJIOJIIOTH Y4YHI 1HO3EMHOIO MOBOIO 3TIJIHO 3 BHUMOTaMU
HallIOHAJIBHOTO OCBITHBOTO CTaHAAPTy, HEOOXIAHO 3AIMCHUTH TOYHHI Ta OO'€KTHUBHUI
MJICYMKOBUH KOHTPOJIb, IiJI Yac SIKOTO 1 BHU3HAYAETHCS PIBEHb HABYAIBHUX JOCSATHEHB
CTyJIeHTa 3 peaMeTy "AHriiiichbka MoBa'.
TecToBi KOHTPONBHI pOOOTH  YKIAAEHO 3 METOI TMEpPEeBIpKM 3HAHb  CTYJICHTIB
cneriaabHOCTI “ ['OTENbHO - pecTopaHHa cmpaBa” 3 AUCHMIUIIHA “AHTIiMChKa MOBa”.
3aBaHHS MPEJCTABICH] Y JCCATH BapiaHTaX BKIIOYAIOYM JIEKCHYHI Ta TpaMaTUYHI BIIPABH.
Jiist po6oTH 3 (haxoBOIO JITEPATYPOIO OOPAHO TEKCTU 3 OPUTTHAIBHUX JPYKOBAHUX BUJIAHb.



TECT Ne 1

BapianT 1.1

1. HanuumiTs TPAHCKPHUILII0 HACTYIHUX CJIIB i MepeKIadiTh iX YKPaiHCHLKOIOMOBOIO.

Guide Thorough Culinary

Tyre Award Initially

Restaurant Cuisine Legacy

Europe Marketer Anonymously

Rival Vie Expansion

2. Bu3zHauTe 10 SKHX YACTHH MOBH HAJIEXKATh HACTYNHI CJI0Ba i BinmoBigHo

3aMOBHITH Ta0IMII0. 3aMI0BHEHY TA0IUIIO MEPEKIANITH YKPATHCHKOI0 MOBOIO.

Establishment, introduce, extensive, wealth, maintain, creator, away, more, sparingly, entry, less,
update, his, summary, listing, logo, poison, fame, chef, worth, outstanding, as, currently, a, who .

Noun
Pronoun
Verb
Adverb
Adjective
Preposition
Acrticle

3. IlepexaniTh HACTYIIHI CJIOBA Ta CJOBOCHOJIY4YCHHsSI YKPAIHCHKOI0 MOBOIO HCKJIATITH 3
HHUMH peYeHHs.

e Rival e toclaim

e to build up a company e to set up a team of inspectors
e to enhance tourism ® 0naverage

e legacy e worth a detour

e upto date e exceptional cuisine

4. TIpouwraiite /i BAKOHAITE NIHCHLMOBHIi IEPEKJIA/ TEKCTY.

The Michelin dining guides have become the gold standard for restaurant reviews. The most
lauded chefs in the world vie to earn the coveted Michelin stars—earning even one of three is
considered a great achievement.

Creator of the Michelin Guides, it may surprise you to know that André Michelin was actually a
French industrialist who, together with his brother Edouard, built up the then failing rubber company
established in 1832 by their grandfather, the Michelin Tyre Co.

During the expansion process the company made the first pneumatic car tyreswhich could

5


http://www.independent.co.uk/extras/big-question/the-big-question-how-does-the-michelin-guide-award-its-stars-ndash-and-do-they-still-matter-773848.html
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be easily removed for repair in 1895. As a forward thinking marketeer, André began thinking of
ways to enhance and encourage motoring tourism and began working of a free “give-away”
promotion aimed at the ever increasing number ofmotorists. After all, the more people who bought
and used cars, driving longerdistances, the more tyres his company would sell. By 1900 the first
Michelin Guide was being given away with every car sale.

Initially for the French market, it listed a wealth of information to help drivers maintain their cars,
find decent lodging, and eat well while touring France. By 1920, the dining part had become so
popular that Michelin set up a team of inspectors who would anonymously visit restaurants and rate
them on a 3-category basis, now known as Michelin Stars. The cover of the guide was originally blue,
but since 1931 has been red.

Although André Michelin died in 1931, his legacy lived on, with guides being regularly updated
and expanded to cover other countries. Today a series of twelve guides list more than 45,000 hotels
and restaurants across Europe, and the guide to France has sold 30 million copies since it was
introduced. There are now Red Guides covering France, Austria, Netherlands, Belgium/Luxembourg,
Italy, Germany, Spain/Portugal, Switzerland, and the UK/Ireland. The guide covering France is still
by far the most thorough. There is also a Red Guide covering the "Main Cities of Europe". The first
guides for cities outside of Europe were published in 2006 for New York Cityand for San Francisco.
Guides for Tokyo, Los Angeles and Las Vegas have been released since November 2007. A guide for
Hong Kong and Macau was published on 5December 2008.

The Michelin Red Guide has historically had many more listings than its rivals, relying on an
extensive system of symbols to describe each establishment in as little as two lines. These short
summaries are written in the language of the country for whichit is published, but the symbols are
universal. The Red Guide uses anonymous inspections and does not charge for entries. Michelin
claims to revisit establishmentson average once every eighteen months in order to keep ratings up to
date.

The guide awards one to three stars to a small number of restaurants of outstanding quality. Stars

are awarded sparingly; for instance, in the UK and Ireland 2004 guide, out of 5,500 entries, there are
98 with one star ("a very good restaurant in its category™), 11 with two stars (“excellent cooking,
worth a detour™), and only 3 with three stars ("exceptional cuisine, worth a special journey").
Since 1955, the guide has also highlighted restaurants offering "good food at moderate prices”, a
feature now called "Bib Gourmand"”. The name comes from Bib (Bibendum), the Michelin Man,
Michelin's logo for over a century. The guide also has other ratings which restaurants can receive next
to their listing.

Despite their fame, there are still many people today, both professional and non- professional

cooks, who believe Michelin Stars to be meaningless, especially in theway they are awarded i.e.


http://amazon.co.uk/gp/product/B000RO85FQ?ie=UTF8&tag=recipes4us-21&link_code=em1&camp=2502&creative=11126&creativeASIN=B000RO85FQ&adid=1aa99222-4937-4cfe-8e60-3a31bf84cc39
http://en.wikipedia.org/wiki/France
http://amazon.co.uk/gp/product/2067138383?ie=UTF8&tag=recipes4us-21&link_code=em1&camp=2502&creative=11126&creativeASIN=2067138383&adid=b6511e77-56bc-44b1-842b-4016460b3cbe
http://en.wikipedia.org/wiki/France
http://en.wikipedia.org/wiki/Austria
http://en.wikipedia.org/wiki/Netherlands
http://en.wikipedia.org/wiki/Belgium
http://en.wikipedia.org/wiki/Luxembourg
http://en.wikipedia.org/wiki/Italy
http://en.wikipedia.org/wiki/Germany
http://en.wikipedia.org/wiki/Spain
http://en.wikipedia.org/wiki/Portugal
http://en.wikipedia.org/wiki/Switzerland
http://en.wikipedia.org/wiki/United_Kingdom
http://en.wikipedia.org/wiki/Ireland
http://en.wikipedia.org/wiki/New_York_City
http://en.wikipedia.org/wiki/San_Francisco
http://en.wikipedia.org/wiki/Tokyo
http://en.wikipedia.org/wiki/Los_Angeles
http://en.wikipedia.org/wiki/Las_Vegas%2C_Nevada
http://en.wikipedia.org/wiki/Hong_Kong
http://en.wikipedia.org/wiki/Macau
http://en.wikipedia.org/wiki/Michelin#Bibendum

by individuals giving their personal opinions which can't help but be based on their personal likes

and dislikes. After all, to keep the culinary theme, one man's meat is another man's poison.

(originated from Wikipedia, the free encyclopeadia; www.recipes4us.co.uk;

www.findingdulcinea.com)

5. MNpuaymaiire

A0 TEKCTY 3aroJIoOBOK

H 3anuuiTh

HOoro aHrJIilcbKOIO TA

YKPaiHCHKOI0 MOBAMHM.

6. 3HaiigiTe BiTmOBiTHUKH HACTYNHUX CJiB H CJI0BOCIOJYYeHb AHIIiIHCbKOIOMOBOIO B TEKCTI
Ta CKJIAMITH 3 HUMHU BJIACHI peYeHHSsI.

JAJICKOTJISITHUH MapKeTOJIOT
aBTOMOO1JIbHI IIIMHUA
BU3HaHI med-Kyxapi

OXOIUTIOBATH 1HIII KpaiHK

(bpaHIy3pKUi pUHOK

0E3KOIITOBHUI

KyJliHapHa TeMa
nyOJIiKyBaTH

o0IIpHa CUCTEMa CUMBOJIIB

BUHATKOBA KYXHA

7. IlepexkaniTh HACTYIIHI TBePIKEeHHA i BU3HAYTE YU BilNIOBIIal0Th BOHU 3MICTYTEKCTY.

1. André Michelin was actually an Italian who had a restaurant business.

2. The first Michelin Guides had a blue cover.

3. The team of inspectors anonymously visits restaurants and rates them.

4. The guides don’t cover countries outside Europe.

5. The most lauded chefs in the world vie to earn the coveted Michelin stars.

8. 3maiigiTh y TeKcTi CHHOHIMH HACTYNHHX CJIiB 3aNUILITH iX i MepeKIagiThyKpaiHchbKOI0
MOBOIO.

Nouns: cook, town, accommodation, travel, person.Verbs:
release, set up, assist, start, purchase.

9. 3maiigiTe y TeKCTi AHTOHIMA HACTYNIHHUX CJIiB 3aANAIITEH iX i MePeKIaNIThyKPaiHCHLKOI0
MOBOIO.

Adjectives: intensive, last, short, little, meaningful.Verbs:

decrease, buy, lose, finish, live.
Adverbs: inside, finally, alone, badly, less.

10. Moeanaiite ci0Ba y cI0BOCHONyHEeHHS i MEPEKJIAMITH iX YKPAiHCHKOK MOBOIO.

1) outstanding a) reviews

2) dining b) promotion
3) gold c) achievement
4) moderate d) stars

5) free e) cuisine

6) special f) quality

7) restaurant g) journey



http://www.recipes4us.co.uk/
http://www.findingdulcinea.com/
http://www.independent.co.uk/extras/big-question/the-big-question-how-does-the-michelin-guide-award-its-stars-ndash-and-do-they-still-matter-773848.html

8) great h) standard

9) to award 1) prices

10) exceptional J) guides

11. JlaiiTe TAyMaueHHs1 HACTYIHHX CJIiB i mepeKJIaaiTh iX yKpaiHCHKOI0 MOBOIO.
rate (v), review (n), cook (n), rating (n), universal (adj), quality(n).

12. 3anoBniTe nporajunu caoBamu a, an SOme, any.

1. Would you like cup of tea?

2. There’s butter in the fridge.

3. Ann doesn’t feel very well this morning. She has got headache.
4. There weren’t books in the house.

5. She’d like new perfume.

6. There isn’t shampoo in the bathroom.

7. Sorry, | haven’t got matches.

8. They don’t have friends in the city.

9. She wants glass of water.

10. 1°d like apple, please.

13. Bu3naure 10 IK0i IPyNH HAJIEKATH HACTYNHI iMEHHUKHU.
Restaurant, rubber, city, star, meat, team, quality, fame, cook, brother, car,information,
money, wealth.

Countable Uncountable

14. 3anoBHiTh Hporajaunu cioBamu a few, a little, much, many.

1. There's some food, but not drink.

2. I'm sorry, | haven't got time.

3. I can lend you money until tomorrow.

4. Can I ask you questions?

5. We only have petrol left.

6. I don't think people will come tonight.

7. She started feeling ill only days before the exam.
8. The journey was a short one: it didn't take time.
9. Did they pay you money for working there?

10. There aren't towns in this part of England.

15. Po3kpwuiiTe 1y:KKH, BXKHBaIO4H JaiecaoBa y Past Simple.

1. Yesterday, | (go) to the restaurant with a client.

2. We (drive) around the parking lot for 20 minutes in order to find aparking
space.

3. When we (arrive) at the restaurant, the place (be) full.

4. The waitress (ask) us if we (have) reservations.

5. 1 (say), "No, my secretary (forget) to make them."

6. The waitress (tell) us to come back in two hours.




7. My client and I slowly (walk) back to the car.
8. Then we (see) a small grocery store.

16. 3anoBHITH NMPOrajMHU Yy PeYeHHAX BiANMOBiIHMMHU NMpPUHMEHHHMKAMH Miclsl 3Ta0JHMYKHU Ta
NepeKJIadiTh iX YKpPaiHChbKOI0

MOBOIO.

| at, on, into, to, in, by

1. The sports results are the back page of the paper.
2. Her brother lives a small town the south coast of Spain.
3. We usually go to work car.

4. 1 must go the bank today to change money.

5. He has just returned France.

6. She arrived the airport at 6.

7. Have you ever been Ireland?

8. They got the car and drove off.

9. Get the train. It’s going to leave.

10. I didn’t see her the party.



17. YrBopirth cTyneni nopiBHsIHHS NPUKMETHHKIB
Adjective Comparative Degree Superlative Degree

Good

outstanding

Small

Expensive

Easy

Thorough

Long

Far

Great

Many

18. 3anoBHiTh NporaJMHM NPUKMETHHKAMH 3 IY?KOK TA CJIOBAMH as...as, Notas...as.

1. The blue car is the red car. (fast)

2. The violin is the cello. (not / low)

3. Were you really born in 19807 I didn’t realise you were me. (old)

4. Dogs are cats. (not / independent)

5. Oliver is Peter. (optimistic)

6. This summer is last summer. (not / hot)

7. Nick is Kevin. (brave)

8. Grapefruit juice is lemonade. (not / sweet)

9. Today it's yesterday. (not / windy)

10. For me, lying on the beach is walking in the mountains. (not /relaxing)

19. BunpaBTe NOMWJIKH Y NOJAHUX PeYeHHX.
. Last night, Samantha have pizza for supper.
. What was happened to your leg?

1
2
3. Who is the person on this picture?

4. 1 keeped away from him. I knew how vicious he was.

5. There are too much water in the bath tub.

6. Last week, Tonya fix her neighbour's car.

7. This morning before coming to class, Jack eats two bowls of cereal.
8. They didn’t stayed in a four star hotel.

9. New York is more bigger than London.

10. Did they have some news for you?

20. 3HaiiaiTh MO/IaH1 HUXKYE Ha3BU KpaiH €BpONU Ta MepeKIaIiTh iX yKpaiHCbKOIOMOBOIO
(cmoBa MOXYTh OyTH «—, T, —, | Ta MO AlaroHaii).
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Austria, Belarus, Belgium, Bulgaria, Croatia, Czech Republic, Denmark, England,Estonia,

Finland,
France, Germany, Greece, Hungary, Iceland, Ireland, Italy, Latvia, Liechtenstein, Lithuania,

Luxemburg, Macedonia, Malta, Netherlands, Norway, Poland, Portugal,Romania, Scotland,

Slovakia, Spain, Sweden, Switzerland, Ukraine, Wales.
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Bapianr 1.2

1. HanumiTs TPAHCKPHUILiI0 HACTYNHHX CJIB i epeKJagiTh iX YKpaiHChbKOIOMOBOIO.

diversity 0o0ze Entertainment

quiet cannabis Quaint

authentic government Reveal

alley jaw Charm

bustling crown Navigate

2. Bu3HauTe 10 SIKMX YACTHH MOBH HAJIEXKATH HACTYIIHI cjI0Ba i BignmoBigHo

3all0BHITH TA0JMII0. 3aTIOBHEHY TA0JIMIIO MEPEKJIAAITH YKPAIHCHKOI0 MOBOIO.

Destination, main, multi-story, strictly, prohibit, intact, attraction, arrive, daily, toward, kid, lively,
quarter, discover, beyond, functional, amount, direction, tower, lined, customer, a, through, their,
canal.

noun

pronoun

verb

adverb

adjective

preposition

article

3. IepexkaagiTh HACTYNHI CJIOBa Ta CJIOBOCHOJIyYeHHSI YKPAIHCHLKOI0 MOBOK HCKJIALITH 3
HHMMH peYyeHHs.

e eye-candy architecture e gabled canal houses

e humpbacked bridges e countless attractions

e to navigate the city e to 00ze history and charm
e heart of the city e to head toward

e to commemorate victims e nightlife

4. MpounTaiiTe i BAKOHAIITe NMCHLMOBHIi MEPEKJIAT TEKCTY.

Amsterdam is one of the greatest small cities in the world. From its canals to world- famous
museums and historical sights, Amsterdam is one of the most romantic and beautiful cities in Europe.
Amsterdam is also a city of tolerance and diversity. It has allthe advantages of a big city: culture,
nightlife, international restaurants, good transport
- but is quiet, and largely thanks to its canals, has a little road traffic. In Amsterdam your destination
is never far away, but get a bike for most authentic experience.

Although the seat of Netherlands government is in The Hague, Amsterdam is the nominal capital.
It is also the country's largest city, with a population of more than 750,000, and the most visited, with
over 3,5 million foreign visitors a year.

Museums are the main tourist attraction in Amsterdam. Everyone knows the Rijksmuseum, Van
Gogh Museum and Stedelijk Museum, but there is much more. Amsterdam has over fifty museums
which attract millions of visitors each year.

A stroll through the heart of Amsterdam and beyond reveals the countless attractions of a city
that oozes history and charm. Visitors arriving at Central Station usually drop their jaws at the sight
of the multi-story 'bicycle flat', a parking structure used by thousands daily and the subject of many a
photograph. From there, head south toward the always lively Dam Square, flanked by the Royal
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Palace and the Nieuwe Kerk (New Church) to the west and the National Monument, commemorating
the victims of World War Il,to the east. Follow the bustling shopper's-haven Kalverstraat to the
Spui, home to weekly bookand art markets. Beyond this heart lies the rest of Amsterdam: a
series of concentric and bisecting canals, known as the Grachtengordel (canal ring). Lined with
centuries- old gabled canal houses, the area has remained beautifully intact to this day. And it's not
just a preserved open-air museum; it is still the functional and friendly heart of the city, where locals
and visitors alike create a vibrant energy. The canals are punctuated by churches and other
sights that can be used to navigate thecity. With its distinctive blue crown, the tower of Westerkerk
(West Church) is the tallest in Amsterdam, dominating the skyline near the Anne Frank House and
the Homomonument. Follow the canals in a southeasterly direction to discover the quaint shopping
and dining quarter called the '9 Streets'. Wandering farther will lead you across humpbacked bridges
and through alleys filled with countless café terraces and eye-candy architecture. By the way
coffeeshops in Holland are allowed to sell small amounts of cannabis and are strictly regulated and
taxed. Furthermore, coffeeshops must not sell to anyone under 18 and they must not sell more than 5g
to any customer. Hard drugs are strictly prohibited.

Plenty of Amsterdam attractions cater to families with kids young and old. The wax figures of
celebrities and heroes at Madame Tussauds will make you wonder, "How did they do that?" Or enjoy
a terrifically creepy time in the Amsterdam Dungeon. Hands-on science center NEMO combines
education, entertainment and spectacular views of the city from its rooftop (with an urban beach in
summer). A life-size replica of Dutch East India Company ship 'The Amsterdam' is docked just
outside. Amsterdam's zoo, Artis, is a year-round favourite for animal-lovers.

There are hundreds of attractions to discover in Amsterdam. So don’t put away yourjourney.

(originated from www.iamsterdam.com, www.amsterdam.info)

5. Hpuaymaiite A0 TEKCTY 3aroJioBOK M 3anuuiTh Horo aHIJIilcbKOIO TA
YKPaiHCHKOI0 MOBAMMU.

6. 3maiiiTe BiINOBIIHMKH HACTYNHHX CJIB i C/I0BOCIO/IyYeHDb AHIIiCHKOIOMOBOIO B TEKCTI

Ta CKJIAMITh 3 HUMH BJIACHI peYeHHS.

® My3el mijg BIAKPUTUM HEOOM LIUTAN PIK
® BOCKOBI QIrypu CYBOPO 3a00pOHEHUN
HOMIHAJIbHA CTOJIHIIS 3aIUIIATUCH HEOTOPKAHUM

KBapTaJl 3 KPAMHUIISIMU

°
® puBalJIIOBATH BiJIB1/lyBayiB
°

MPOTyJIsSHKA KaBsApHs

. IlepexkiaaiTh HACTYNHI TBep/AKeHHs1 H BU3HAYTE YU BiANIOBIAaI0Th BOHU 3MICTYTEKCTY.
. Amsterdam is a water city.

. Museums are the main tourist attraction in Amsterdam.

. 'You can buy hard drugs in coffeeshops.

. There are hundreds of attractions to discover in Amsterdam.

. Animal-lovers will find something interesting to see in Amsterdam.

O wWNEFL

8. 3maiiaiTe y TeKcTi CHHOHIMHM HACTYNHHUX CJiB 3aNUILTH iX i MepeKkIaliTbyKpaiHCchKOI0
MOBOIO.

Nouns: horizon, tourist, café, walk, number.

Adjectives: little, big, major, high, unusual.

9. 3maiiaiTe y TeKeTi AHTOHIMH HACTYNHMX CJIiB 3aNMINITH iX i MepeKIaNiThyKPaiHCHKOI0
MOBOIO.
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Nouns: disadvantage, monotony, foreigner, night, adult.

Adjectives: ugly, close, noisy, bad, young.

10. MoecanaiiTe c/10Ba y CJI0BOCHOJIYYEeHHS i MePEKJIAAITH iX YKPaiHCHKOI0 MOBOIO.
1) parking a) sights

2) international b) experience
3) science C) views

4) historical d) lovers

5) road e) haven

6) authentic f) quarter

7) spectacular g) structure
8) shopper’s h) traffic

9) animal i) restaurants
10) dining J) center

11. JlaiiTe TIyMaueHHs1 HACTYNHHX CJIiB i mepeKJIaaiTh iX yKpaiHCbKOI0 MOBOIO.
diversity (n), attraction (n), quaint (adj), discover (v), intact (adj), museum (n).

12. 3anoBHiTh MPOrajiIMHMU CJIOBaMHM a, an, some, any.

1. I bought lemonade yesterday.

2. There are children at the door.

3. I’ve got bananas and orange.
4. She asked the waiter for tea.

5. Id like water, please.

6. Did you bring bread?

7. Would you like tomato juice?

8. We’re getting new car soon.

9. The house hasn’t got furniture.

1

0. We have seen good plays recently.

13. Busnaure 10 AIKOi rpyNH HAJIEKATH HACTYIHI IMEHHHKH.
Transport, house, museum, sight, traffic, bike, culture, architecture, sugar, coffee,street,
entertainment, ship, customer.

Countable Uncountable

14. 3anosnite nporaiaunu caosamu a few, a little, much, many.

. I've seen her times this year, but not very often.
. The bank only lent me money.
. There's not food in the cupboard.

1
2
3
4. She hasn't got friends.

5. l asked him to put milk in my coffee.
6

7

8

9

1

people arrived before the party started, but not many.
opportunity to talk to him.

. Only students are going to fail the exam.

. | gave the cat milk.

0. The receptionist didn't give me

. 1 didn't have

information.
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15. Po3kpuiiTe Ay:KKH, BXKMBaroun gieciona y Past Simple.

1. Last year | (spend) my holiday in Ireland.

2.1t (be) great.

3.1 (travel) around by car with two friends and we (visit)
lots of interesting places.

4. In the evenings we usually (go) to a pub.

5. One night we even (learn) some Irish dances.

6. We (be) very lucky with the weather.

7.1t (not / rain) a lot.

8. But we (see) some beautiful rainbows.

9. We (have) the opportunity to see all the main attractions.
10. Where (spend / you) your last holiday?

16. 3anoBHITH NMPOrajJiMHN Yy PeYeHHAX BiANMOBiIHMMHN NMpPUHMEHHHMKAMH Miclsl 3Ta0JHMYKHU Ta
NnepeKJIagiTh IX yKPpaiHCbKOK MOBOIO.

at, on, to, in, by
. We drove the party Tom’s car.
. The man chased by the police ran the shop.

1

2

3. We meet the station at 7.

4. They like to travel plane.

5. What time did you arrive school?
6

7

8

9

1

. His office is the third floor.
. 1 usually buy a newspaper my way to work.
. They got married Birmingham.

. He was tired and went bed.
0. We got stuck in a traffic jam the way to the airport.

17. YrBopirs cTyneni nopiBHsIHHS NPUKMETHUKIB

Adjective Comparative Degree Superlative Degree
famous
spectacular
beautiful
quiet
friendly
hard
young
little
old
large

18. 3anoBHiTh NPOraJMHM NPUKMETHUKAMM 3 Iy’KOK TA CJIOBAMH ds...das, NOLAS...qas.

1. We can run they can. (fast)
2. learn money you do. (not /much)
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3. Do you think French is English. (difficult)

4. Nick is Ben. (tall)

5. I'hope his new book is his last one. (not / boring)
6. Silver is gold. (not / valuable)
7
8.
Q.
1

The second half of the match was the first one. (exciting)
Your mobile phone is mine. (not / trendy)
Today it’s yesterday. (sunny)

0. This yoghurt was the one you bought yesterday. (not / good)

19. BunpaBTe NOMWIKH Y NOJAHUX PeYeHHX.
1. My grandfather was died last year.

2. We are going to holiday next week.

3. On my wall, there are much picture postcards.
4. Non-smokers usually live more longer than smokers.
5. My pet lizard was died last month.

6. Jane doesn’t have some friends.

7

8

9.

1

. My grandfather does not have many hair, anymore.
. Who is the most rich woman on earth?
Samantha has as many money as Bruce.
0. Yesterday | spend two hours cleaning my living room.

20. 3HaiiTh NOAAHI HMKYE BUIU TPAHCIOPTY TA MEePeKJIAAITh IX YKPAIHCbKOMOBOI)
(c1oBa MOKYTH OyTH «—, T, —, | Ta N0 aiaronaJi).

H AIN|I|AR 1| XA TRA M|S
E/Q|A|M|B/UL|AN| ClE|V| UlB
N D[P[B|I|UD|UN|T/ I N AT
Al1l1|s|c/ B/S|N I | WR|A/ L[N
LIN|[Y[1]|Y|S/A|S/X|CRIA|I|A
P G|A[M|C|RIC|RT|CH|E|I|N
C H|c|o|L| EW|E/G R/UC N|N
A Y|H[N|E I/F AX| E/X|D|O|M
N/ O|T|R|F| I|R|E/E| NG I|N|E
O 1|z|L|O|RIR|YM|I |SH E|Y
E/M|B|D|U N N|O/C| O/G|B|H[R
G M|O|T|o|R/B| I K| EPR|IA|IR
| X|H[L|N/ OO LIL|AB|E|U|E
P G|F|G|IN|/RIE|TO| OC| S D|F

ambulance; barge; bicycle; bus; canoe; dinghy; ferry; fire engine; liner; lorry; moped;motorbike; plane;
scooter; train; van; yacht.
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BapianT 1.3

1. HanumiTs TPAHCKPHUIILIIO HACTYNHHUX CJIiB i MepeKJafiTh iX yKpaiHCbKOIOMOBOIO.

Chic Glamour Suite

Prestigious Orchid Convenience

Emphasis Superb Magnificent

Premier Oriental Slightly

Pleasure Palace Vibrant

2. Bu3HauTe 10 SIKMX YACTHH MOBH HAJEXKATH HACTYIIHI cj0Ba i BignmoBigHo

3all0BHITH TA0JIMII0. 3aNI0BHEHY TA0JIMIIO NEPEKJIAAITH YKPATHCHKOI0 MOBOIO.

Whilst, proceed, tranquility, linen, beneath, expect, unique, location, until, haven, provide, combine,
shopping, facility, along, locate, exclusive, stay, own, informal, nearby, experience, you, true, a.

Noun
Pronoun
Verb
Adverb
Adjective
Preposition
Acrticle

3. IlepekaaaiTh HACTYNHi CJI0Ba Ta CJIOBOCIOJYYeHHsI YKPAaiHCHKOI0 MOBOI iCKIadiTh 3
HUMU peYeHHs.

lavishly furnished

to offer a full range of facilities
informal setting

slightly different

striking design

Opulent

to overlook
stunning views
sumptuous luxury
European cuisine

4. TIpounTaiiTe /i BAKOHAIITEe NMCHLMOBHIi IIEPEKJIA] TEKCTY.

Mandarin Oriental Hyde Park, London is a five-star hotel, located in the exclusive Knightsbridge district
of London, owned and managed by Mandarin Oriental Hotel Group. Housed in an historic, Edwardian-style
building, Mandarin Oriental Hyde Park was originally built in 1889 as an exclusive ‘Gentleman’s
Club’ with lavishly
furnished drawing and dining rooms, a billiard room and a smoking room. After agreat fire in 1899
destroyed much of the ‘Gentleman’s Club,” the building was completely renovated and re-opened in 1902
as the Hyde Park Hotel. Mandarin Oriental Hotel Group purchased the hotel in 1996 and conducted a
complete renovation of the 198 rooms and suites, as well as a re-design of the restaurants and bar.
Mandarin Oriental Hyde Park, London re-opened in May 2000.

Everything about Mandarin Oriental Hyde Park has style. The address is one of themost prestigious in
London, overlooking the finest Royal Park with wonderful views of the Household Cavalry as they
proceed to Buckingham Palace. The hotel rooms and luxury suites are opulent. The bar is chic. The
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restaurants superb. The service? It has astyle of its own. The only way to experience the true splendor and
service of MandarinOriental Hyde Park is to stay there. Whether you are staying in a luxury
room or a suite, you’ll notice an orchid gracing your pillow just as you disappear beneath your Frette duvet
cover and finest Irish linen.Even though each of the hotel rooms is unique, they all have a common
theme,stunning views and sumptuous luxury. Each has been designed to be slightly differentfrom the next,
furnished with beautiful antiques and luxurious fabrics. There are three types of rooms, Courtyard,
Knightsbridge, and Hyde Park. 25 suites: one common

theme, unashamed luxury. Those who are used to palaces feel at home at these suites.

The Spa at Mandarin Oriental is a haven of tranquility blending East and West to offer world-renowned
holistic therapies. There is also a state-of-the-art gymnasium.

With unrivalled views over Hyde Park, the hotel's Michelin-starred restaurant, Foliage, draws its
inspiration from the park. It combines striking contemporary design with modern European cuisine where
the emphasis is on fresh seasonal ingredients. The Park, offering the same views, provides a vibrant and
informal setting for light all-day dining, whilst the Mandarin Bar is the epicentre of Knightsbridge nightlife
with a wide range of cocktails, exotic nibbles and live jazz music until 2am.

As you might expect, Mandarin Oriental Hyde Park offers a full range of facilities for the pleasure and
convenience of the guests, including a Sanarium and a Vitality Pool. The location in Knightsbridge means
they’re also perfectly positioned for other activities. Like shopping with Harvey Nichols and Harrods just a
stone’s throw away; the museums in nearby Kensington; and all the glamour of the West End theatre scene,
just a short taxi ride away.

All of this, along with magnificent private meeting rooms, has made this hotelLondon's premier
address.

(originated from Wikipedia, the free encyclopeadia; www.kiwicollection.com,
www.fivestaralliance.com)

5. Tlpuaymaiite A0 TEKCTy 3aroJOBOK ¥ 3amumiTh  #Oro AaHNiNCbKOIO Ta
YKPaiHCHKOI0 MOBAMHM.

6. 3maiiiTe BiINOBIIHMKH HACTYNHHX CJIB i C/I0BOCIO/IyYeHDb AHIIiCHKOIOMOBOIO B TEKCTI
Ta CKJIAMITh 3 HUMH BJIACHI peYeHHS.

KYIIUTHU T'OTCJIb H’HTH?»ipKOBHfI T'OTCJIb

MOBHICTIO BiipECTaBPOBaHUI EKCKJIFO3UBHUH PaiioH
JKMBa JPKa30Ba My3UKa LUIMPOKUN aCOPTUMEHT KOKTEHIIIB

IMOYYyBAaTHUCH AK BAOMA ycpraT HATXHCHHS 3

Cy4aCHHUH CIIOPT3ail yMeO0JIbOBaHUM

7. TepeknaaiTh HACTYNHI TBEPIKEeHHS i BU3HAYTE Y BiANOBIAAIOTH BOHH 3MiCTYTEKCTY.
1. Mandarin Oriental was originally built as an exclusive ‘Gentleman’s Club’.

2. Mandarin Oriental wasn’t renovated since its opening.

3. The hotel is overlooking Hyde Park.

4. The hotel’s restaurant has a Michelin star.

5. Harrods is a short walking distance from Mandarin Oriental.

8. 3maiiaiTh y TeKcTi CHHOHIMHM HACTYNHHUX CJIiB 3aNMILITH iX i MepeKIaiTbyKPaiHCHLKOI0
MOBOIO.
Verbs: situate, vanish, remain, buy, see.
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Adjectives: modern, various, full, heavy, impressive, marvelous.

9. 3muaiigiTe y TeKcTi aHTOHIMHM HACTYNHMX CJIiB 3aIMIITH iX i MepeKJIaliTbyKpaiHCchbK0I0
MOBOIO.

Verbs: leave, appear, sell, build, ignore.

Adjectives: old-fashioned, ashamed, long, incomplete, same.

10. Moeanaiite c;10Ba y ciI0BOCIIOIyYeHHS i IePEKJIAITh iX yKpaiHCHKOI0 MOBOIO.

1) seasonal a) splendour
2) luxurious b) scene

3) holistic c) luxury

4) beautiful d) room

5) theatre e) fabrics

6) unashamed f) suites

7) smoking g) antiques

8) true h) ingredients
9) luxury 1) setting

10) informal J) therapies

11. JlaiiTe TAyMaueHHsI HACTYHMX CJIiB i MepeKIamiTh iX yKpaiHCHKOI0 MOBOIO.
own (V), cuisine (n), suite (n), furnish (v), opulent (adj), epicentre (n).

12. 3anoBHiTh nporaaunm caosamu a, an, some, any.

1. Here is food for the cat.

2. They’ve got big house.

3. Sue went to the cinema with of her friends.

4. He gave me orange.

5. Could you check if there are calls on the answering machine?
6. Peter has aunt in Berlin.

7. Would she liketobe ~__ English teacher?



8. Did they have news for you?
9. When | was child I used to practise piano every day.
10. I think you should put flowers on the table.

13. Busnaure 10 s1K0i rpynH HAJIEKATH HACTYIHI IMEHHHKH.
Fire, room, style, service, guest, pool, tranquility, luxury, hotel, scene, pillow, paper,ingredient, pleasure.

Countable Uncountable

14. 3anosnite nporaaunu caosamu a few, a little, much, many.

1. Not people come here in the winter.

2. Could I have sugar for my tea, please?

3. Don’teat so chocolate or you’ll get fat.

4. 1 don't think I've made mistakes.

5. Have you got minutes? | need to talk to you.

6. It seems to me that we’ve had assignments in English this term.

7. 1 don’tdrink beer. | don’t like it.

8. There are only people at the beach.

9. If you want to make pancakes, you need a few eggs and a little flour.
10. I haven't done work today.

15. PoskpuiiTe nysxKn, BxxuBaioun aiecaosa y Past Simple.

Yesterday Mrs. Hubbard (have) a very rough day. In the morning, she

(go) to the kitchen and (look) in the cupboard for some food for
her dog, but the cupboard (be) empty. Her poor dog (stare)
up at her with its hungry eyes, and she (know) she (have) to
do something quickly. She (hurry) to the grocery store to buy some dogfood,
but unfortunately the store (be) out of her dog's favourite brand, soshe_

(have) to catch a bus downtown. After buying the food, she

(wait) for a half hour in the rain to get a taxi. When she finally
(get) home, her dog (be) sound asleep on the living room sofa.

16. 3anoBmire  nporagMHM y pedeHHAX  BiANOBIIHAMH NPUIMEHHUKAMHU 3
Ta0JIMYKHU Ta NMEPeKIAAITh IX YKPATHCHKOI0 MOBOIO.

| at, on, to, in, by

1. She studied Paris for two weeks.

2. The train arrives platform 3.

3. I missed the bus and had to go foot.

4. Turn left traffic lights.

5. Inthe most countries people drive on the right.
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6. Do you want sugar your coffee?

7. In the theatre we had seats front row.

8. He has never been a football match.

9. We drove the cinema a taxi.

10. The easiest way to go there is underground.

17. YrBopirs cTyneni nopiBHsIHHS NPUKMETHUKIB

Adjective Comparative Degree Superlative Degree
modern
short
magnificent
contemporary
fine
prestigious
wonderful
new
convenient
18. 3anoBHiTh nporanunu caoBamu as...as, Not as...as.
1. My salary is yours (not/ high).
2. The green dress is the blue one (cheap).
3. Heis his sister (not / sensitive).
4. The armchair is the sofa (comfortable).
5. German is French for me (not / difficult).
6. My sister is me (pretty).
7. This test was the last year’s one (not / easy).
8. Going by car is going by train (long)
9. 1tis was yesterday (not / foggy).
10. Your computer is mine (modern).

19. BunpaBTe NOMWJIKH Y NOJAHUX PeYeHHX.
. The hammer falled off the table right on my foot.
. Do you know much words in English?
. Your words made her even more happier.
. She didn’t taught me German.
. Any of her friends came to her birthday party.
. The most cheap supermarket is round the corner.
. Did they told you about the meeting?
. The tree grew more quicker than we expected.
. The money are on the table.
10. I not caught the bus this morning.

©Coo~NOoO Uk, WNE

20. 3naiiniTh MOAAHI HMKYE CI0BA 3 TeMH «Xap4YyBaHHS» Ta MepeKJIadiTh iX
YKPaiHChKOI0 MOBOIO (CJIOBA MOKYTh O0yTH «<—, T, —, | Ta 1o aiaroHasi).
S R A S P B E R R Y B B
R M A S C D P MANUOME L A
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apple; banana; blackberry; cherry; coconut; date; fig; gooseberry; grape; grapefruit;jackfruit;

E G N A R O R G

kiwi; lemon; lime; mandarin; nectarine; orange; peach; pear; pineapple; plum; raspberry;

strawberry

22



BapianT 1.4

1. HanumiTs TPAHCKPHUIILII0 HACTYNHHUX CJIB i MepeKJafiTh iX yKpaiHCbKOIOMOBOIO.

Tranquility Chintzy Occupy

Array Millennium Cabaret

Superior Calm Parliament

Pleasure Guest Opulent

Clientele Impeccable vehicle

2. BusHaure 10 SKHX YaCTHH MOBH HAJIeXaTh HACTYNHi CJ0Ba i BigmoBigHo

3aMOBHITH Ta0/UII0. 3aNI0BHEHY TA0JIHUII0 MEPEKIATITh YKPATHCHKOI0 MOBOIO.

Whether, quality, derive, along, owner, it, remain, road, seem, site, drive, there, main, a,occasion, strain,
wheel, anybody, invigorating, perform, well, of, napkin, seem, colourful.

noun

pronoun

verb

adverb

adjective

preposition

article

3. IepexkaagiTh HACTYNHI €JIOBa Ta CJIOBOCHOJIyYeHHS] YKPAIHCHLKOI0 MOBOK HCKJIALITH 3
HHUMH peYeHHs.

e to create a world of one’s own e byword

e modern amenities e the Houses of Parliament
e tomakeaclaim e to host a dinner party

e to suit any taste and occasion e tosurvive

e deluxe room e todrive on the right

4. TIpouunTaiiTe /i BAKOHAIITEe IMCHLMOBHIi IIEPEKJIA] TEKCTY.

The Savoy is one of the world's most famous hotels. Since opening it has become a byword for
exceptional quality and impeccable service.

Located on The Strand in the heart of the West End theatre district, The Savoy offersspectacular
views of the River Thames. The Tate Modern, the Houses of Parliament, BigBen and the Millennium
Wheel are all within sight of the Savoy. No hotel on the planet can make a stronger claim to have created a
world of its own thanthe Savoy Hotel in London. Just a few minutes walk from Trafalgar Square, it is
enteredfrom Savoy Court, the only road in Britain in which vehicles drive on the right.

The hotel opened in 1889. It was built by Richard D'Oyly Carte, the owner of the nearbySavoy Theatre.

It was and remains one of London's most prestigious and opulent hotels. Itsname derives from the Savoy
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Palace which once occupied the site. The Savoy Hotel’s firstmanager was its most famous. His name was
César Ritz, who later became the founder of The Ritz Hotel. Since then, it has survived two world wars — it
stayed open during the Blitz

— without lowering its standards. The Savoy was a five-star hotel when stars were still justlights in the
sky. It seems that anybody who is (or was) anybody has been a guest at theSavoy: Oscar Wilde knew it
well, and it was a favourite of Winston Churchill. Bob Dylan, the Beatles, Frank Sinatra and Marilyn
Monroe all stayed there.

The Savoy has 233 bedrooms to suit any taste and occasion, including 161 deluxe and superior
rooms and 72 suites. All are decorated in traditional English style, with chintzyfabrics and colourful
walls, yet offer an extensive array of modern amenities.

The hotel’s main restaurant, better known as Michelin-starred Savoy Grill, where the exclusive
menu reflects the clientele, has always offered one of London’s great dining experiences. Its most
unusual feature is Kaspar, a wooden figure of a cat, three feet in height, and lacquered in black. When
a man was shot dead in 1898 shortly after hosting adinner party for thirteen at the Savoy, the management
took steps to avoid such a tragedy infuture. A group of thirteen is now always joined by Kaspar, who is
seated at the table with anapkin tied round his neck, and is served each course along with the other guests.

The American Bar, where the Dry Martini is said to have been created, serves cocktailsto the strains of
jazz piano music, as does the Laurent Perrier Bar, a vintage champagne bar.Guests can also take light lunch,
afternoon tea or dinner in the elegant Thames Foyer where Noel Coward performed, Caruso sang and
Pavlova danced in cabaret.

The invigorating health facilities are situated atop the historic Savoy Theatre. The Fitness Gallery is
home to one of only two rooftop swimming pools in London. Enjoy calm tranquility there. So,
whether on business or pleasure, staying with the Savoy is an excellent way toexperience London.

(originated from Wikipedia, the free encyclopeadia, www.fairmont.com,
www.hotelscombined.com, england-travel.suite101.com)

5. TIlpuaymaiite A0 TEeKCTy 3aroJioBOK i 3anuumiTh  HOoro aHIJiiicbKOI0 Ta
YKPaiHCHKOI0 MOBAMHM.

6. 3maiigiTe BiIMOBIIHMKA HACTYNHHUX CJIiB i CJOBOCHOJIyYeHDb AHIJIiiiCHKOIOMOBOIO B TEKCTi
Ta CKJIAMITh 3 HUMH BJIACHI peYeHHS.

® (QaceifH Ha Jaxy ®  BXKUTH 3aXO/1B

® 33CHOBHUK ® 11ij AKa30B1 METOIIT
® [IOHIXYBAaTHU CTAHAAPTU ® TeaTpajJbHUN palioH
® 3aiimaTu Micie ® vy 1oJi 30py

® KIIIEHTYypa °

MOIaBaTH CTPaBY

7. TepeknaaiTh HACTYNHI TBEPIKEHHS i BU3HAYTE Y BiANOBIAAIOTH BOHU 3MIiCTYTEKCTY.
1. Located on the Strand the Savoy is in the heart of the East End district.
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2. Earlier a palace occupied the site of the hotel.

3. All the rooms are decorated in traditional French style.

4. You can’t host a party for thirteen at the hotel’s restaurant.
5. The Savoy has a rooftop swimming pool.

8. 3maiifiTh y TeKCTi CHHOHIMH HACTYIIHHUX CJIiB 3aNUILITH iX i MepeKkIaiThyKpaiHCchbKOI0
MOBOIO.

Verbs: make, stay, situate, prevent, be able.
Adjectives: contemporary, first-rate, strange, large, outstanding.

9. 3maiigiTh y TekcTi aHTOHIMH HACTYNIHHX CJIiB 3aNAILTH iX i NepeKIaiTbyKpaiHChKOI0
MOBOIO.

Verbs: leave, destroy, close, give, go out.
Adjectives: heavy, colourless, left, unknown, little.

10. Moeanaiite c10Ba y cJI0BOCHOIY4eHHS i MePEKIALITH iX yKPATHCHKOI0 MOBOIO.

1) health a) service

2) swimming b) experience
3) exclusive c) quality

4) dining d) walls

5) to serve e) pool

6) exceptional f) lunch

7) piano g) facilities
8) impeccable h) menu

9) colourful i) cocktails
10) light J) music

11. JlaiiTe TIryMaYeHHs1 HACTYIHUX CJIiB i MEPEKJIATITH iX yKPaiHCHLKOI MOBOIO.
clientele (n), cabaret (n), favourite (adj), offer (v), vintage (adj), palace (n).

12. 3anoBHiTh NPOrajJiuHM CJIOBaMH a, an, some, any.

1. My mother and I are going shopping. She needs shoes.
2. Do you want lemonade?

3. James took photographs of the building.

4. Can | make telephone call?

5. late sandwich for lunch.

6. | don't want presents for my birthday.

7. Have you got watch?

8. I can lend you money if you need it so badly.

9. Cindy speaks hardly foreign language.

10. This is excellent test.

13. Buznaure 10 AIKOi rpyNH HAJEKATH HACTYNHI iMEHHHKH.

Minute, taste, tea, cat, party, name, champagne, table, music, man, health, wall, experience,martini.
Countable Uncountable

25



14. 3anosnits nporaaunu caosamu a few, a little, much, many.

1. When I am on holiday, | always write lines home.

2. How people are you expecting?

3. The woman didn’t pay attention to how the forms were filled in.
4. A few friends are coming over tonight.

5. Do you have work to do?

6. I've got so news to tell you.

7. All we need is luck.

8. I have headache.

9. There haven't been sunny days.

10. Would you like more rice?

15. Po3kpmiiTe 1y:KKH, BXKHBaIo4u jJiecaoBa 'y Past Simple.

1. While we were waiting in the queue | (tell) her all about the accident.
2. At first | could not decide but then I firmly (make) up my mind.
3. We were (hold) up by the traffic.

4. John (play) the violin when he was a child.

5. They (pay) far too much for the car, in my opinion.

6. When he was really getting on my nerves | (send) him away.
7.1 (not/want) to cook so we (go) out for dinner.

8. We (get) off the bus after two hours of travelling.

9.1 (not/like) staying in the countryside when being a teenager.

10. My grandfather (die) at the age of 77.

16. 3anoBHITH MPOrajiMHU y pedYeHHAX BiINOBIIHMMHM NPHIIMEHHHUKAMHU Micusi 3Ta0JMYKHU Ta
NMepeKIadiTh iX YKPaiHCbKOI MOBOIO.

at, on, to, in, by

1. We decided not to go car.

. Scotland.
2. After some years we arrived back
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3. Linda is a student Cambridge University.

4. The exhibition the art gallery finished last Sunday.
5. It’s dangerous to play football the streets.

6. I saw Ken Dave’s wedding.

7. The picture is the wall.

8. The train stopped every station.

9. San Francisco is the west coast of the US.

10. What time did you arrive the hotel?

17. YrBopirs cTyneni nopiBHsIHHS NPUKMETHUKIB

Adjective Comparative Degree
light
traditional
dry
elegant
strong
big
excellent
near
low
modern

Superlative Degree

18. 3anoBHiTH MPOraJMHN NPUKMETHHKAMHE 3 IyKOK TA CJIOBAMH 4s...as, NOLAS. ..ds.

1. The food is it has been in the past (not/ good).

2. The black shoes are the red ones (expensive).

3. Sheis her brother (imaginative).

4. Tom’s mother is she has been earlier (not/ slim).
5. The road is it always was (bad).

6. Simon is he has been a year ago (not / healthy)

7. Do you think Jim is Brian? (intelligent).

8. Going by car is flying (not / quick).

9. The rooms are they used to be (clean).

10. He thinks Charlie Chaplin is Mr. Bean (funny).

19. BunpaBTe NOMWIKH Y NOJAHUX PeYeHHX.

1. Istanded up quickly and said goodbye.

2. We live at London.

3. It is the most expensiver car | have ever seen.

4. After four hours of traveling they finally arrived in the station.
5. Helen’s house is much biger than mine.
6
7
8
9
1

. The house had been on fire for half an hour when the firemen arrove.

. They haven’t brought some vegetables from the market.
. He leaded the group through the jungle.

. I'want a apple.

0. Jane hasn’t got many time.
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20. 3HaiiaiTh MOJaHI HUKYE CJIOBA 3 TeMH «Xap4YyBaHHS» Ta NEPeKJIAITh iX
YKPaiHCBKOI0O MOBOIO (€CJ1I0Ba MOKYTh OyTH <—, 1, —, | Ta 0 giaronaJi).
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F O L L I E S A LT I N LM
Bake, barbecue, basin, boil, can opener, chef, condiment, cook, cups, fork, fried, fryingpan, grill,
heat, knife, marinate, microwave, mixer, oven, pepper, plate, poach, recipe, roast, rolling pin, salad,

salt, sauce, saucepan, spoon, steamed, toasted.

Q)
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Bapianr 1.5

1. HanuuiiTh TPAHCKPHUILIO HACTYIHUX CJIIB i MepeKJIaaiTh iX YKPaiHCLKOIOMOBOIO.

Lagoon Sanctuary Crucial

Merchant Flood marvellous

Urban Pedestrian Especially

Venetian Defy Numerous

Architecture Obvious Virtually

2. Bu3HauTe 10 SIKHX YaCTHH MOBH HAJIEKATh HACTYNHI CJ10Ba i BigmoBigHo

3aMOBHITH TA0IHINI0. 3aNI0BHEHY TA0JIMINI0 NepeKJIaliTh YKpaiHchKo0 MoBoI0. Steal, ago, an,
corner, spend, absence, pleasant, popular, explore, district, secretly, same,add, overflow, tide, during,
important, along, easily, you, description, particularly, full, city,which.

noun

pronoun

verb

adverb

adjective

preposition

article

3. IlepekiaaiTh HACTYNHi CJI0Ba Ta CJIOBOCIOJYYeHHsI YKPAaiHCHKOI0 MOBOI MCKIadiTh 3
HHUMH peYeHHsI.

e heyday e heavily touristed

e |ocal specialities e to explore the city

e to house the remains e worldwide

e towander e to overflow the banks of the canals
e Dreathtaking landscaping e to afford

4. TpounTaiiTe ii BUKOHAITE MMCHMOBMIi MEPEKJIA TEKCTY.
Venice is still one of the most interesting and lovely places in the world. This sanctuary on a

lagoon is virtually the same as it was six hundred years ago, which addsto the fascinating character.
Venice has decayed since its heyday and is heavily touristed (there are slightly more tourists than

residents), but the romantic charm remains.

The city defies description. Many have tried, from Goethe to Brodsky, but it has to be seen, felt
and wandered through to be believed, and even then you may have trouble thinking it real. Yet no
theme-park creator could ever have come up with this result of 1400 years of extraordinary history.

The event that made Venice’s name in the world took place in 828, when two enterprising
Venetian merchants stole the Apostle Mark’s body from Alessandria in Egypt, and secretly
transported it to Venice. A huge church, consecrated in 1094, was built to house the remains of the

Saint, who then became the patron saint of the city:the Basilica of San Marco.This place may not
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seem huge but it is. Venice is made of different districts. The most famous is the area comprising the
118 islands in the main districts that are called "Sestieri".

Because the city is on a lagoon, the water plays a crucial role in transportation. The most popular
way to approach Venice is by boat or train.

Venice is the world's only pedestrian city. It is not that big, and you can walk from one end to the
other in a few hours, and the absence of cars makes it a particularly pleasant experience. If you want
to get around a bit more quickly, there are numerous vaporetti (water buses) and water taxis. They are
inexpensive, but the sights arepriceless. You may also take a gondola if you can afford it. Gondolas
are one of Venice’s most famous symbols worldwide, that’s why they are quite expensive.

Otherwise, take a walk! Don’t just stick to the tried, true and obvious. Sure, the Basilica di San
Marco, Palazzo Ducale, Peggy Guggenheim Collection and Gallerie dell’Accademia are all
important. But ‘lesser’ sights like Ca’ Rezzonico, Ca’ Pesaro, the Basilica di Santa Maria della Salute
and Arsenale all give special insight into the city. Along the way you will discover marvellous art,
superb architecture and breathtaking urban landscaping. Exploring the city randomly by walking is
well worth it but also be prepared to get lost easily!

If you are looking for something to do, you can always shop. Venice is packed full of little stores
in every corner and crevice. The commonest local specialties are carnival masks, glass, and marbled
paper. Spend a day on the islands, mainly Murano famous for its glass making, Burano and Torcello.
The city’s busiest times are between May and September, Christmas and New Year,during Carnevale
(February) and at Easter. In autumn, especially in October and November, it very often happens that
the tide rises and the water overflows the banks of the canals, flooding the city. The rising water is a

problem for the Venetians but it isan unusual, exciting experience for tourists as it is a unique event.

(originated from wikitravel.org, www.lonelyplanet.com, www.veniceworld.com)

5. TIlpuaymaiite A0 TEeKCTy 3aroJioBOK i 3anuumiTh  HOro aHIJiiicbKOI0 Ta
YKPaiHCbKOI MOBAMH.

6. 3maiiiTe BiIMOBIIHMKA HACTYNHHUX CJIB i CJIOBOCHOIyYeHDb AHIJIiiiCHKOIOMOBOIO B TEKCTi
Ta CKJIAAITh 3 HUMH BJIACHI peYeHHS.

® BHPOOHMUIITBO CKJIa ® [IIIOXIJHE MICTO
®  [iANPHEMIIMBI Ky ® BupilIaNbHA POJIb
® TeMaTUYHHUH IMapK ®  3aTOILUTIOBATH MiICTO
® OCBAYCHUH ® JIerKko 3a0iyKaTH
® CBSTHI-TIOKPOBUTEIH ® KapHaBaJbHI MacKH
7. TepeknaaiTh HACTYNHI TBEPIKEHHS i BU3HAYTE Y BiANOBIAAIOTH BOHH 3MiCTYTEKCTY.

1. The city of Venice consists of many islands.
2. Saint Mark is the patron saint of the city.
3. There is an airport in Venice.
4. Gondolas are one of Venice’s most famous symbols.
30


http://www.lonelyplanet.com/italy/venice/sights/400251
http://www.lonelyplanet.com/italy/venice/sights/400251
http://www.lonelyplanet.com/italy/venice/sights/399883
http://www.lonelyplanet.com/italy/venice/sights/399959
http://www.lonelyplanet.com/italy/venice/sights/399885
http://www.lonelyplanet.com/italy/venice/sights/399885
http://www.lonelyplanet.com/italy/venice/sights/399933
http://www.lonelyplanet.com/italy/venice/sights/400253
http://www.lonelyplanet.com/italy/venice/sights/399961
http://www.lonelyplanet.com/italy/venice/sights/399961
http://www.lonelyplanet.com/italy/venice/sights/399941
http://wikitravel.org/en/Murano
http://wikitravel.org/en/Burano
http://www.lonelyplanet.com/

5. Famous Venice Carnevale is held in winter.

8. 3mHaiiiTh y TeKcTi CHHOHIMM HACTYIHHX CJIiB 3aIIMINITH iX i MepeKIafiTbyKpaiHCchbKoI0
MOBOIO.

Nouns: inhabitant, shore, shop, stroll, territory.

Verbs: include, stay, increase, find, happen.

9. 3maiigiTe y TeKcTi aHTOHIMHM HACTYNHMX CJIiB 3aIMINITH iX i MepeKJIafiTbyKpaiHCchbK0I0
MOBOIO.

Adjectives: usual, worthless, expensive, many, ugly.

Adverbs: seldom, slowly, lightly, no longer, never.

10. Hoeanaiite c10Ba y ciI0BOCIOIyYeHHS i IEPEKIAITH iX YKpaiHChK0I0 MOBOIO.

1) unique a) art

2) rising b) architecture
3) little c) history

4) marvellous d) character
5) superb e) charm

6) pleasant f) event

7) fascinating g) districts

8) romantic h) experience
9) extraordinary 1) water

10) different J) stores

11. JaiiTe TaryMaueHHs HACTYNHHX CJIiB i MepeKIaaiTh iX yKpaiHCLKOI0 MOBOIO.
resident (n), saint (n), local (adj), decay (v), pedestrian (adj), island (n).
12. 3anoBHiTh nporaaunm caosamu a, an, some, any.

1. Harry has been learning French for years, and he speaks the language
without dictionary.

2. Have you got umbrella?

3. There aren't apples left in the fridge.

4. He is drinking cup of coffee.

5. What’s wrong with you? Have you got precise problem at work?
6. I'm hungry - I'll have sandwiches.

7. What interesting game?

8. Ben has old bike.

9. I wasn’t hungry. | just had glass of water.

10. Have you got questions?

13. Buznaure 10 AIKOi rpyNH HAJEKATH HACTYNHI iMEHHHKH.
Year, sight, architecture, glass, tourist, charm, church, art, paper, symbol, water, canal,experience, boat.

Countable Uncountable

14. 3anosnite nporaaunu caosamu a few, a little, much, many.
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. How money do you want for this?

. There is still work to do.

. Please be quick. I don't have time to spare.
. Could you buy bottles of water for me?

. ' would like to eat biscuits now.

. I need sleep.

. I don't see point in continuing. We're all very tired.
. There are birthdays to celebrate this month.

0. My parents give me pocket money every week.

1
2
3
4
5. There are too paintings to see in one visit.
6
7
8
9
1

15. Po3kpuiiTe 1y:KKH, BXKHBaO4H iecaoBa y Past Simple.

1. Sorry, | (not/hear) you knock at the door.

2. He (not/come) to the meeting on Wednesday because he was on holiday.

3. There (be) so many cars that we could not park ours.

4. What (you/eat) for lunch yesterday?

5. 1 (spend) quite a lot of money on new clothes and bought some boots aswell.
6. They (not/go) to Greece last summer.

7.1 (understand) what you meant.

8. Alex (not/work) last weekend.

9. Last week, they (play) tennis together.

10. She (leave) work at 5 o'clock and (get) home by 6.

16. 3anoBHITH MPOrajiMHU y pevyeHHAX BiIMOBIIHMMH NPHIiMEHHHKAMH Micusi 3Ta0JHYKHU Ta
nepexkyIagiTe iX yKpaiHChbKOI MOBOIO.
| at, on, to, in, by

1. She spends most of the day sitting the window.

2. When are you going Greece?

3. I saw Bill this morning. He was a bus which passed me.

4. Viennais the river Danube.

5. She was ill and stayed bed.

6. Because of the delay we had to wait for three hours the airport.
7. We were sea for ten weeks.

8. Tom is sitting an armchair.

9. The better way to get there is car rather than train.
10. Last year we had a lovely skiing holiday the Swiss Alps.

17. YrBopirs cTyneni nopiBHsIHHS NPUKMETHUKIB

Adjective Comparative Degree Superlative Degree
Famous
Few
interesting
Little
Busy
fascinating
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18. 3anoBHiTh NporaJMHM NPUKMETHHKAMH 3 AY/KOK T CJIOBAMH as...ds, notas...as.

1. My parents are yours (not / strict).

2. A holiday by the sea is the holiday in the mountains (good).
3. The weather this month is the last month (not / bad).

4. The hotel was we expected (comfortable).

5. This yoghurt is the one I bought yesterday (not / tasty).

6. Going by ship is going by train(interesting).

7. Your mobile phone is mine (not/ trendy).

8. Chilean wine is Italian (popular).

9. Silveris gold (not / expensive).

10. Swimming is rugby (not / violent).

19. BunpaBTe NOMWIKH Y NOJAHUX PeYeHHX.

1. He cutted up the cake into five equal parts.

2. There will be a few rain this week.

3. What a pity we left the camera in home.

4. His mother is youngest than his father.

5. My brother seen a bear an hour ago.

6. 1 am staying in the Royal Hotel.

7. This is the beautifulest landscape that | have ever seen.
8. There isn’t some money in the wallet.

9. I goed to the market last week.

10. Betty used to swim at the sea and lie on the sun.My parents bought

20. 3naiiniTh MOAAHI HMKYE HA3BHM KPAiH Ta NepeKIaliTh iX yKpaiHCbKOI0 MOBOIO(CJ10Ba

MOXKYTb OyTH <, T, —, | Ta mo aiaronaJi).

M|l E TE|K|IC|AIN|JA|D|A|V|D
S|IC|Q | I|F | U[Y A{W|R|O|IN]|I|E
EIE A|HC | WB O MA|IN|IB|E N
LIL|TIUW AIE S|Z|T|T|W|T M
AlA/A NS | I|LIK|IAJA|V|A|N|A
WIN|R GO TIA|U|IT|T'INJT]AR
UDW AC Y|IRIWRIW|F|VIM K
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Vietnam; Wales; Yemen.



TECTOBI 3ABJAHHS Ne 2

Bapianr 2.1

1. HanumiiTe TpaHCKPHUIIiIO MOAAHMX CJIiB i MepeKJagiTh ix:

Maximize Tourism Distinguishing
Characteristics Unpredictable Elasticity
Pressure Currency Influence
Exchange Advantage Minimize
Incline Revenue Relationship

2. BuzHaure, 10 AKMX YaCTHH MOBH HAJIeKATh MOJAHI CJIOBA i NnepeKJadiTh iX:

benefit, a, provide, on, properly, there, economic, for, community, while, demand, through, highly,
the, political, raise, price, and, destination, this, select, market, at, carefully, when, refer, an, small.

article

noun

pronoun

verb

adverb

adjective

preposition

conjunction

3. HepeK.na)]in HO}IaHi CJIOBOCIIOTTYYCHHS i cxnanin 3 HUMHU PECYCHHSA AHIJIIHCHKOI0 MOBOIO:

o relatively small changes e for more than one reason

to put great pressure on to result in a larger amount demanded

properly handled

linked to changes in income

to maximize the advantages of to bring the economic benefits

the tourist product

greatly influenced by
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4. TpounTaiiTe TAa BUKOHAITE NHCHLMOBHIi MIEPEKJIA/ TEKCTY.

Properly developed, tourism can provide benefits for both tourist and the host community.
Tourism can help raise the living standards of the host people through the economic benefits it can
bring to an area. At the same time there are costs involved in the development of tourism. Properly
handled, the development of tourism can maximize the advantages of tourism while minimizing the
problems.

The economic characteristics of tourism explain the types of impact that tourism has on a
community. There are five distinguishing characteristics. First, the tourist product cannot be stored;
second, demand is highly seasonal.

Third, demand is influenced by outside and unpredictable influences. Changes in currency
exchange rates, political unrest, even changes in the weather can affectdemand.

Demand is, fourthly, a function of many complex motivations. Tourists travel for more than one
reason. Most tourists are inclined to visit a different spot each year rather than return to the same
place every vacation. This puts great pressure on the destination to select carefully the segments of
the market it is going after.

Finally, tourism is price and income elastic. Demand will be greatly influenced by relatively
small changes in price and income. Price elasticity refers to the relationship between the price
charged and the amount demanded.

When demand is price elastic it means that a small change in the price will result in a larger
amount demanded and that total revenue generated will increase. The same is true for a demand that

is income elastic; changes in demand are linked to changes in income.

(Originated from “Tourism the International Business” A Global Text

/ Robert Christie Mill, 2010)

3HalAITh Y TEKCTI BIIMOBIIHUKYU MOJJAHUX CJIIB Ta CIOBOCIIONYUYEHb 1 CKJIAAITh3 HUMH PEUEHHS
aHTJI1HCBKOI0 MOBOIO:

® CcKOHOMIYHA BUTO/a ® TIOJIITUYHI 3aBOPYLICHHS
® XapaKTEepHi pUCH ® 30BHINIHIN BIUIUB

® Kypc OOMiHY BaJIOT ® CE30HHMI MONUT

® CEKTOpHU PUHKY ® THYYKI IiHH

® BIUIMBATH HA MOMUT ® 3aranbHUN NPUOYTOK

. lepexaaiTs nNoxaHi TBepAKeHHSI H BU3HAYTE, YU BiJMOBIIal0Th BOHU 3MiCTOBITEKCTY.
. Properly handled, the development of tourism can minimize the advantages oftourism.

5
1
2. The tourist demand may be even influenced by changes in the weather.
3

. Tourism can bring the economic benefits to an area and help to raise the livingstandards of
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the host people.
4. Most tourists are inclined to return to the same place every vacation.

5. Tourism can provide benefits for both tourist and the host community.

7. 3naiigit Y TEKCTi CHHOHIMM MOJAAHHUX CJIiB, 3aMUIIITH iX i mepekaaaitb.Nouns:

society, profit, progress, alteration, cost.

Verbs: supply, choose, cause, increase, describe.

8. 3naiiiTh y TeKCeTi aHTOHIMHE MOJAHMX CJIiB, 3aNMINITH iX i mepexaaniTh.Adjectives:
similar, simple, obvious, big, foreign.
Adverbs: incorrectly, firstly, poorly, casually, absolutely.

9. YTBopiTh Cl10BOCIOIyYeHHS TA MEPEKIAITH iX:

1 host a) benefits

2 living b) influences
3 to provide c) motivations
4 highly d) community
5 price e) exchange
6 unpredictable f) carefully

7 toincrease g) standards
8 currency h) elasticity
9 complex i) the revenue
10 to select j) seasonal

10. Hanumitek TiyMa4eHHs OJAAHNUX CJIiB:

influence (n), increase (v), demand (n), economic (adj), benefit (n).

11. Bunuumits i3 Texery 10 KII090BUX TEPMiHIB i meperaaaiTh ix.

12. obepits 3aroJI0BOK A0 TEKCTy, 3anMIIiTh HOro  aHIJINCHKOIO Ta

YKPaiHCbKOI MOBaMH.

13. Countable / Uncountable Nouns. ITocrasre apTukias a a6o an, e HeoOXiaHo.

1. ... travel agent will give you ... about hotels.
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. We hope you have ... lovely time and ... good weather.
. I am not going for ... holiday, | am going on ... business.

. He wouldn’t climb ... mountain, he is afraid of ... height.

2
3
4
5. If you go by ... air, you can have quite ... comfortable journey.
6. ... train service from here to ... city center is very good.

7. It is safe for ... people to walk on ... sand here.

8. Interference with ... nature often brings ... disaster.

9

. There was ... overcharge in the bill for ... room service.

10. The tourists thought it was quite ... cheap restaurant with ... international cuisine.

14. lonoBHITH MoJAaHi peyeHHsI MOAAJbHUMM Ji€cioBaMHu Can, may abo must.
1. He ... speak and read Spanish.

2. | ... book this room whenever | like.

3. You ... use my car today.

4. We haven’t enough cash, so we ... pay by credit card.

5. she drive a car?
6. Only children......... play in a paddling pool.
7. You......not miss your flight.

8....... he stay in this room or there is a choice?
9. They....... not swim across the river.

10....... | see your passport please?

15. Po3kpuiiTe 1yKKH 3TiIHO THIIY YMOBHOI'O peYeHHSI.
. If I see him I (give) him the souvenir.
. They would give you the address if they (know) it.
. He (not try) to swim across the river if he had known that it was dangerous.

. If he (find) your passport he will phone you at once.

1

2

3

4

5. Ice (turn) to water if you heat it.
6. If I (have) a map | would have been all right.

7. You (not have) much trouble with the car if you had it serviced regularly.
8. She (be able) to have a rest if she has a quiet room.

9. If you (arrive) ten minutes earlier you would have got a seat.

10. More tourists would come if the climate (be) better.
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16. BunpaBTe NOMMJIKY y OJAHUX PeYeHHSIX.

. The tourist needed a information on a bus tour around the city.
. They came by a sea and had a lovely voyage.

. She always liked to watch an amazing view at a sunrise.

. They can to dance tango a little.

. He musts hurry to catch the train.
. You may to take photos in this museum, it’s not forbidden.

. He will book the room if he like it.

. If you speak more slowly he would have understood you.
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. The road be slippery if it rains.

10. 1 could tell you what this means if I know Greek.

17. IlepekaaniTh NoJaHi peyeHHs AHIJIiHCbKOI0 MOBOIO.

1. Yunnukw, 1Mo BIUIMBAOTH HA MOMMT y Pi3HMX CEKTOpPaX PMHKY TYPH3MY, MOXKYThOYTH

HeHepeI{6a‘Iy'BaHI/IMI/I.

2. SIKmo TypHCTHYHA KOMIAHisi HPOHOHYE IHYYKi LiHH, L€ 3aBKIUM NPUBAOIIOEHOTEHI[IHHIX

KJIIEHTIB

3. IcHye meBHa KaTeropisi TypHCTIB, SIKi BBaXalOTh, 1[0 BOHM HOBUHHI BiJANOYUBATHILOPOKY B
1HIIOMY MICIII.

4., slx6u momuT He OYB CE30HHMM, EKOHOMIYHa BUT0J1a 3HAYHO O 3pOCiIa.

5. TlomiTv4Hi 3aBOPYINEHHS MOYYTh MaTH 3HAYHMK BIUIMB Ha PO3BUTOK TYpH3My BKpaiHi.
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Bapiaur 2.2

1. HanumiTh TPAaHCKPUILiIO MOJAHUX CJIIB i mepekIamiTh ix:

Foreign Expenditure
Accommodation Labour
Discourage Available
Managerial Productive
Estimate Unskilled

Employment
Facilities
Disguised
Generate

Seasonal

2. BI/I3H3'{TC, A0 AKX YaCTHH MOBH HAJIC/KATDH l'[OI[aHi cjioBa i nepelc.ﬂaz[in ix:

traveller, it, require, by, available, the, worker, for, heavily, here, who, seasonal, of, tend, economy,
often, job, and, intensive, with, arise, locally, they, or, argue, a, highly, to, productive, amount, rely.

article

noun

pronoun

verb

adverb

adjective

preposition

conjunction

3. TlepexaamiTh MOAaHi CIOBOCIIOIYYEHHS i CKJIANITH 3 HAMH PeYeHHs! aAHTJIiiCHKOI MOBOIO:

e highly capital intensive °
e domestic travellers °
e to merely shuffle jobs around U
e seasonal in nature °
e indirect employment U

the type of skills available locally
direct and indirect effect for

to discourage people from more productive

work

often occupied by non-locals

to result from tourist expenditures
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4. TpounTaiiTe Ta BAKOHAITE MHCLMOBMIi IIepeKJIal TEKCTY.

It is estimated that over 60 million jobs worldwide are generated both directly andindirectly by
foreign visitors and domestic travellers. Several points can be made here.

First, there is a close relationship between employment and income with direct and indirect
effect for both. Direct employment would be for jobs that directly result from tourist expenditures.
Indirect employment is generated from jobs resulting from the effects of the tourist expenditures.

Second, it can be noted that the type of tourist activity affects the type andnumber of jobs
generated. Accommodation facilities, for example, tend to be more labour intensive than other
tourism businesses. They are also highly capital intensive; large amounts of capital are required to
create a job.

Third, the type of skills available locally affects employment generated. Most tourism jobs
require little skill. The number of managerial positions is relatively small, and they are often occupied
by non-locals. Tourism industries also rely heavily on females. There is a great demand for unskilled
workers who are often female. Critics have argued that tourism offers low-paying jobs that are
seasonal in nature, which can have a depressing effect on economic growth.

Others argue that the employment benefits of tourism are disguised. Tourism,they say,
takes people from other sectors of the economy, especially rural people, or those not normally
considered part of the available work force, such as married mothers, the retired or those outside the
national economy. The question then arises: does tourism generate new jobs or merely shuffle jobs
around?

Finally, the seasonal jobs in tourism can discourage people from year-round, more productive

work.

(Originated from “Tourism the International Business” A Global Text
/ Robert Christie Mill, 2010)
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5. 3naiigite Y TeKCTi BiIMOBIIHMKM MOJAHMUX CJIiB Ta CJIOBOCHOJY4Y€Hb i CKJIAAITH3 HUMH

peYeHHS AHIJIIHCHKOI0 MOBOIO:

® 3HayHi KamiTaJOBKIaJACHHS ® DO3BUTOK €KOHOMIKH

® KepiBHI Ocaau ® HU3BKOOIUIAuyBaHa Iocaja

® CTBOPIOBATH HOBI po0O0Ui Micus ® He noTpedyBaTH BUCOKOI KBasi(ikarii
® [HO3EMHI TYPHUCTH ® HasBHa poboyYa cuiia

® [IpUXOBaHi MPUOYTKHU ® MENIKaHII CUIBCHKOT MICIIEBOCTI

6. IlepexnaniTs mogaHi TBepAXKeHHS i BUZHAUTE, YU BiANOBIIAOTHL BOHM 3MiCTOBITEKCTY.
1. The type of tourist activity affects the number of jobs generated.

2. A close relationship between employment and income has no effect for both.

3. The seasonal nature of low-paying jobs in tourism can have a depressing effect oneconomic
growth,

4. Managerial positions in tourism are often occupied by non-locals.

5. Over 60 million jobs worldwide are generated directly by foreign visitors.

7. 3naiiaiTh y TeKCTi CHHOHIMU MOJIAaHMX CJiB, 3aNMIIITH iX i mepexkaaairs.Nouns:

increase, tourist, profit, expenses, proficiency.

Verbs: need, account, dispute, create, restrain.

8. 3uaiifiTh y TeKcTi aHTOHIMH NoJaHuX cJ1iB, 3anUIITH iX i nepexaaiTs.Adjectives:
urban, single, permanent, big, international.
Adverbs: absolutely, poorly, slightly, rarely, unusually.

9. YTBOpIiTH C/10BOCTIOTYYEHHS T2 IePeKIATITD iX:

1 seasonal a) effect

2 depressing b) relationship
3torely c) demand

4 close d) workers

5 accommodation e) jobs

6 great f) mothers

7 labour g) heavily

8 married h) economy



9 unskilled i) facilities

10 national J) intensive

10. Hanumits TlyMa4yeHHs OAHUX CJIiB:

job (n), generate (v), effect (n), seasonal (adj), expenditure (n).
11. Bunmumits i3 Texery 10 KI10490BHX TepMiHiB i mepekamiTh ix.

12. JoGepith  3aroqoBOK 10 TeKCTy, 3anuIIiTL  HOro  AHIJIICHKOI0

YKPAiHCHKOI0 MOBAMHM.

13. Countable / Uncountable Nouns. ITocraBTe apTukib a ado an, ae HeoOXiaHo.
... bus service was quite good in the town but we decided to take ... taxi.
They came by ... sea and had ... lovely voyage.
There was ... room on the top floor but ... porter service was offered in the hotel.

She always liked to watch ... amazing view at ... sunrise.

The group of tourists waiting for ... bus needed somebody to ask for ... advice.
The absence of ... laundry service in ... five star hotel was rather surprising.

1.
2.
3.
4,
5. Try to take ... holiday in June to avoid ... overcrowding.
6.
1.
8. We feel like having ... coffee in ... small cafe.

9.

The tourist needed ... information on ... bus tour around the city.
10. The hotel is looking for ... new person to work at ... reception.

14. lonoBHITH MoJaHi pedyeHHs] MOAAJIBLHUMU Jli€cioBaMu Can, may a6o must.

1.......you see the tourists near the monument?
2. He. ..... hurry to catch the train.
3. You...... take photos in this museum, it’s not forbidden.

4. They.......dance tango a little.

5. I leave a message for her on this table?

6. Unfortunately, I.......... not remember the address.

7. You......not put your luggage at the emergency exit.
8. The boy is too little and........... not read very well.
9

. He .... learn the poem by heart, it’s his home task.

Ta

44



10....... the children ski there alone?

15. Po3kpuiiTe Ay:KKH 3TiJHO THIIY YMOBHOI'0 PeYeHHS.

. If you come late they (not let) you in.

. They (take) a taxi if they had realized that it was such a long way.
. If you slept under mosquito net you (not be) bitten so often.

. He will book the room if he (like) it.

. If you (speak) more slowly he would have understood you.

. | could tell you what this means if | (know) Greek.

. The road (be) slippery if it rains.

. If you wait | (make) enquiries for you.
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. You (not get) into trouble if you had obeyed my instructions.

10. If I (know) his address | would go and see him more often.

16. BunpaBTe NOMWJIKH y NOJAHUX PeYeHHSIX.

. 1 am not going for a holiday, | am going on a business.
. He wouldn’t climb a mountain, he is afraid of a height.
. We hope you have a lovely time and a good weather.

. I may to book this room whenever I like.
. He can speaks and read Spanish.

. You must not to miss your flight.
. Ice turn to water if you heat it.

. More tourists would come if the climate be better.

© 00 N O O b W N -

. She be able to have a rest if she has a quiet room.

10. If  have a map | would have been all right.

17. IlepekaaniTs NoaaHi pevyeHHs aHI1iHCHKOI0 MOBOIO.

1. IHO3eMHi TypHCTH MOXYTh CIIPUSTH 3HAYHHM KalliTAOBK/IAJEHHAM B €KOHOMiKyKpaiHH.

2. Kepiszi nocaau y Oyab-sKiii ramysi, y ToOMy 9icIIi i TypusMmi, HoTpe6ylOTh BUCOKOTKBAi(iKaIIii.
3. MemkaHLi cilbChKOT MIiCLIEBOCTI CTAHOBJIATH JIEBOBY YaCTKY HAABHOI POOOUOi CHIMY
MICIIEBOCTSIX 13 MAJIO PO3BUHYTOIO CHEPOIO TYPU3MY.

4. Cezonna po6oTa B raysi Typu3My He 3aBKIH € HU35KOOIIA9yBaHOIO.

5. Po3BuTOK Typu3My B Oy/b-siKill KpaiHi CTBOPIOE HOBI poGOUi MiCII.
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Bapianr 2.3

1. HanumiTh TPAaHCKPUNUIIO MOAAHKX CJIiB i MepeKIaiTh ix:

Souvenir

Leakage

Quantity

Supplier

Artefact

Authenticity

Restaurant
Occur
Linkage

Structure

Jeopardy

Pursue
Employer
Agriculture

Furnished

2. BI/I3H3'{TC, A0 AKX YaCTHH MOBH HAJIC/KATDH l'[OI[aHi cjioBa i nepelc.ﬂaz[in ix:

sector, with, a, massive, depend, these, often, or, development, locally, for, determine, historical, the,
tendency, alter, economic, they, and, completion, of, meet, industry, food, there, to, seek, only.

article

noun

pronoun

verb

adverb

adjective

preposition

conjunction

e massive development of tourism °

competition for the land

to meet the industry's demands ]

less developed areas

to build an economy

ITepexkaaniTh mMogaHi CJIOBOCHOIYYECHHS I CKJIAMITH 3 HIMHU PEYCHHS AHIVIIHCHLKOI0 MOBOIO:

buying locally produced souvenirs
change in jobs of rural people
rooms furnished with local artefacts
the capacity of local suppliers

to develop links to other sectors of

economy
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4. TpounTaiiTe Ta BAKOHAITE MHCLMOBMIi IIepeKJIal TEKCTY.

Many tourism businesses are small and family-owned. It might be a taxi service, asouvenir shop
or a small restaurant. The extent to which the direct employers such as hotels and transportation
companies can develop links to other sectors of the economy will determine how many jobs and how
much income tourism can generate. Too often, when massive development of tourism occurs in
developing countries, local suppliers cannot supply the quantity or quality of goods desired. As a
result, goods are imported,leakage occurs and potential income and jobs are lost.

The extent to which tourism can establish ties with local businesses depends uponthe following
factors:

* the types of supplies and producers with which the industry's demands arelinked:;

* the capacity of local suppliers to meet these demands;

* the historical development of tourism in the destination area;

* the type of tourism development.

More and more tourists seek authenticity as they travel. If this can be translated into buying
locally produced souvenirs, eating locally produced food and staying in rooms furnished with local
artefacts, then tourism will have generated the backward linkages necessary to contribute to the
economy.

Tourism alters the economic structure of destinations. A major change when tourism is
developed is the change in jobs of rural people. There is a tendency for farmers to leave the land to
pursue better jobs in tourism. This can put rural lands in jeopardy. Changes in land use are also
common. Often less developed areas have only two things on which to build an economy: agriculture
and tourism. As tourism develops, competition for the land occurs.

(Originated from “Tourism the International Business” A Global Text

/ Robert Christie Mill, 2010)
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5.

3HaMJITh Y TeKCTi BIAMOBIAHNKYN MOJAHUX CJIiB TA CJOBOCHOJYYEHb i CKJIAIITH3 HUMH

peYeHHS AHIIIHCHKOI0 MOBOIO:

g B~ W N P O

® CyBEHipHA KPAMHHUIIS ® KpaiHu, 110 PO3BUBAIOTHCS

® poauHHMI Oi3HEC, cripaBa ® CTaBUTH IIiJ] 3aTPO3y

® 337J0BOJILHUTH ITOTIHT ® BUKOPHCTAHHS 3eMEIbHUX YTi/Ib

® IMOBIpHUN TPUOYTOK ® HeoOXiJIHa KUIBKICTh Ta SIKICTh TOBapiB
® CIIOKMBATH MICLIEBY 1KY ® CIPHATH PO3BUTKY EKOHOMIKH

. [lepexnanits nojaHi TBepI:KeHHS il BU3HAYTE, UM Bi/IMOBIJal0Th BOHU 3MICTOBIiTEKCTY.
. The potential income and jobs are lost when goods are imported.

. Not many tourists seek authenticity as they travel.

. Often local suppliers of developing countries cannot supply the quantity of goodsdesired.
. When tourism is developed there are no alterations in jobs of rural people.

. Tourism changes the economic structure of destinations.

. 3HANAITH y TEeKCTi CHHOHIMM MOJAHUX CJiB, 3ANUUIITH iX i mepekaaaiTs.Nouns:

store, ware, memento, relic, farming.

Verbs: define, happen, provide, change, follow.

. 3HAiAITL y TEKCTi aHTOHIMH MOJAHUX CJIIB, 3ANMMIIITH iX i mepekaagiTe.Adjectives:

tiny, minor, worse, urban, rare.

Adverbs: seldom, abroad, less, excluding.

. YTBOPITH €JI0BOCIOJIyYEeHHS TA MePeKJAMITh iX:

1 backward a) lands
2 taxi b) ajob
3 to establish C) service
4 rural d) goods
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5 transportation e) authenticity

6 to pursue f) companies
7 major g) artefacts
8 to seek h) linkages
9 local 1) change
10 to import j) ties

10. Hanumiits TlyMa4yeHHs MOAAHUX CJIiB:

supplier (n), generate (v), authenticity (n), local (adj), souvenir (n).

11. Bunumits i3 Texcery 10 KI1090BUX TEPMiHiB i mepexaagiTh ix.

12. JloGepitr  3aroJoBok 0  TEeKCTy, 3alHIITh fioro  aHIJIHCHKOI0

YKPAiHCHKOI0 MOBAMHM.

13. Countable / Uncountable Nouns. ITocraBre apTukias a a6o an, ae HeodXiaHo.
. The tourists thought it was quite ... cheap restaurant with ... international cuisine.

. There was ... overcharge in the bill for ... room service.

. Interference with ... nature often brings ... disaster.

. It is safe for ... people to walk on ... sand here.

. ... train service from here to ... city center is very good.

. If you go by ... air, you can have quite ... comfortable journey.

. He wouldn’t climb ... mountain, he is afraid of ... height.

. I am not going for ... holiday, | am going on ... business.
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. We hope you have ... lovely time and ... good weather.

10. ... travel agent will give you ... about hotels.

14. lonoBHITH MoAaHi peyeHHs] MOAAJTbHUMM JAi€cI0BaMu Can, may a6o must.
1. | see your passport please?
2. They ....... not swim across the river.

3.......he stay in this room or there is a choice?

Ta
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4. You ... not miss your flight.

5. Only children ... play in a paddling pool.

6.......she drive a car?

7. We haven’t enough cash, so we ............. pay by credit card.
8. You......use my car today.

9. I......book this room whenever 1 like.

10. He......speak and read Spanish.

15. Po3kpuiiTe Ay:KKH 3TiJHO THIIY YMOBHOI'0 PeYeHHSI.

. More tourists would come if the climate (be) better.

. If you (arrive) ten minutes earlier you would have got a seat.

. She (be able) to have a rest if she has a quiet room.

. You (not have) much trouble with the car if you had it serviced regularly.
. If I (have) a map | would have been all right.

. Ice (turn) to water if you heat it.

. If he (find) your passport he will phone you at once.

© 00 N oo o A W DN P

. They would give you the address if they (know) it.

10. If I see him | (give) him the souvenir.

16. BunpaBTe NOMWIKH Y NOJAHUX pPeYeHHAX.
. | could tell you what this means if | know Greek.
. The road be slippery if it rains.
. If you speak more slowly he would have understood you.

. He will book the room if he like it.

1
2
3
4
5. You may to take photos in this museum, it’s not forbidden.
6. He musts hurry to catch the train.

7. They can to dance tango a little.

8. She always liked to watch an amazing view at a sunrise.

9. They came by a sea and had a lovely voyage.

10. The tourist needed a information on a bus tour around the city.

. He (not try) to swim across the river if he had known that it was dangerous.
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17. llepekaaaiTh MoaaHi peyeHHsI AHTJIiiiCbKOIO MOBOIO.

1. Popunnuii GizHeC € JOCUTH HOLIMPEHOKO IPAKTUKOKO B Taly31 TypHU3MY.

2. 13 pO3BUTKOM TypH3My Ha MEBHUX TEPUTOPISAX BUKOPMCTAHHS 3eMEIbHUX YTib HE3ABKIH
3aJIMIIAETHCS PaIliOHATBHUM.

3. Hecraya HeOOXiJHOI KiIBKOCTI Ta AKOCTi TOBapiB MOKe MOCTABMTH IiJ 3arpo3yTypUCTHUHY
raiy3b IeBHOI TepUTOpii.

4, Micuesuil KOJOPUT Ta 0COOIMBA KyXHsS MOXYTh 301IBIINTH MOTIK TYPHCTIB,CIPHAKOYU THM
CaMHUM PO3BUTKY HAIlIOHATHHOI EKOHOMIKH.

5. CyBeHipHi KpaMHMIII MOXYTh CTaTH SCKPAaBUM HOKA3HUKOM IHTEPECY TYPHUCTIB JOABTEHTUYHHUX

0CO0JIMBOCTEN IEBHOI MICLIEBOCTI.
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1. HanumiTh TPAaHCKPUILiIO MOJAHUX CJIIB i mepekIamiTh ix:

Accelerate Acculturation
Acquire Typically
Society Souvenir
Inexpensive Religious
Disappear Design

Bapianr 2.4

Resurrect

Avrtefact
Encourage

Memento

Community

2. BI/I3H3'{TC, A0 AKX YaCTHH MOBH HAJIC/KATDH l'[OI[aHi cjioBa i nepelc.ﬂaz[in ix:

process, the, evolve, as, naturally, visitor, those, religious, to, discourage, generally, it, distinctive,
culture, and, market, borrow, replacement, in, typically, a, they, meaning, this, often, of, different.

article

noun

pronoun

verb

adverb

adjective

preposition

conjunction

3. HepeK.na)]in HO}IaHi CJIOBOCIIOTTYYCHHS i cxnanin 3 HUMHU PECYCHHSA AHIJIHCHKOI0 MOBOIO:

e traditional artistic designs e impact of tourism on a culture

e to adapt to a changing world e to introduce contact  between  two
societies

e debased or lost part of the culture o the decline in meaning of traditional arts

® upon returning home e 0on the part of the local community

® inexpensive and durable e to evolve and change naturally

memento
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4. TpounTaiiTe TAa BUKOHAITE NHCHLMOBHIi IIEPEKJIA/ TEKCTY.

Cultures evolve and change naturally as the host culture adapts to a changing world. Tourism
accelerates that process because it introduces contact between two societies with different cultures. In
the process both societies change. Visitors to a country may enjoy the local food and, upon returning
home, prepare the same foods they had on vacation. The locals, on the other hand, may acquire a
desire for fashions they have seen the tourists wear.

The process by which cultures borrow from each other when they come into contact is called
acculturation. It is generally accepted that, when a "strong™ culture comes into contact with a "weak"
culture, it is the weaker culture that is likely to borrow from the stronger.

One major way in which the impact of tourism can be seen on a culture is in the area of arts and
crafts. Typically, the process of change goes through three stages.

In the first stage traditional artistic designs and forms of art, especially those with deep
religious meaning, disappear into the souvenir market. This is followed by the growth, in the second
stage, of mass-produced replacements, often imported.

In response to the decline in meaning of the traditional arts, there may be a growing interest, in
the third stage, on the part of the local community to resurrect theirartefacts through the development
of distinctive styles and skilled work.

Tourism has worked both to encourage and discourage traditional art forms.

On the other hand, tourism has given rise to what some call “airport art”. These mass-produced,
often imported souvenirs give the tourist something that is inexpensive, durable, and easily portable
as a memento of the trip. In the process, part of the culture has been debased if not lost.

(Originated from “Tourism the International Business” A Global Text
/ Robert Christie Mill, 2010)
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5. 3naiigite Y TeKCTi BiIMOBIIHMKM MOJAHMUX CJIiB Ta CJIOBOCHOJY4Y€Hb i CKJIAAITH3 HUMH

peYeHHS AHIJIIHCHKOI0 MOBOIO:

® BUpOOH pyuyHOi podOTH ® TpajauIiiiHi BUJU MUCTELTBA

® B3a€MO3ANIO3MYCHHS ® [PUIIBU/IIUTH IPOIIEC alanTaiii

® MiCLieBl MEIIKAHII ® TIUOOKHIA PENiTiiHMIA 3MiCT

® CHpUATH Ta IEPEUIKOKATH ® HACOJIOJKYBATHUCH MiCLIeBUMH
CTpaBaMu

® Ha 3raJIKy PO MOJA0POXK ® BHUPOOJIECHHS 0COOIMBOTO CTHIIO

. llepexnanits nMoAaHi TBepI:KeHHS il BU3HAYTE, UM BiANIOBIAAI0OTH BOHH 3MIiCTOBITEKCTY.

. Upon returning home, tourists may prepare the same foods they had on vacation.
. The locals acquire no desire for fashions they have seen the tourists wear.
. It is the stronger culture that is likely to borrow from the weaker.

. The impact of tourism can be seen in the area of arts and crafts.
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. Tourism has given rise to what some call “railway art”.

7. 3naiiaiTh y TeKCTi CHHOHIMU MOaHMX CJIiB, 3aNMILITH iX i mepekaagirs.Nouns:

community, increase, phase, meal, journey.

Verbs: adjust, quicken, cook, vanish, initiate.

8. 3uaiifiTh y TeKcTi aHTOHIMH NoaHuX cJ1iB, 3anUIITH iX i nepexaaiTs.Adjectives:
shallow, similar, unusual, common, fixed.
Adverbs: rarely, unusually, surprisingly, seldom, hardly.

9. YTBOpIiTH c/I0BOCTIOTYYeHHS T2 IePeKIATITh iX:

1 skilled a) accepted
2 generally b) market

3 toacquire Cc) interest

4 growing d) portable
5 mass-produced e) art

6 easily f) artefacts
7 distinctive g) adesire
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8 to resurrect h) styles
9 souvenir i) work

10 airport j) replacements

10. Hanumits TlyMa4yeHHs MOAAHUX CJIiB:

market (n), resurrect (v), local (n), distinctive (adj), memento (n).
11. Bunmumits i3 Texery 10 kI10490BHX TepMiHiB i mepekamiTh ix.

12. JloGepirs 3aroJI0BOK A0 TeKCTy, 3anMIbiTh HOro  aHIJifcbKOIO

YKPaiHCbKOI0 MOBAMM.

13. Countable / Uncountable Nouns. ITocraBTe apTukib a ado an, ae HeoOXiaHo.
. The hotel is looking for ... new person to work at ... reception.

. The tourist needed ... information on ... bus tour around the city.

. We feel like having ... coffee in ... small cafe.

. The absence of ... laundry service in ... five star hotel was rather surprising.

. The group of tourists waiting for ... bus needed somebody to ask for ... advice.

. Try to take ... holiday in June to avoid ... overcrowding.

. She always liked to watch ... amazing view at ... sunrise.

. There was ... room on the top floor but ... porter service was offered in the hotel.
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. They came by ... sea and had ... lovely voyage.
10. ... bus service was quite good in the town but we decided to take ... taxi.

14. lonoBHITH MoaaHi peyeHHs] MOIAJBLHIUMM Ji€cioBaMH Can, may a6o must.

1.......the children ski there alone?

2. He..... learn the poem by heart, it’s his home task.

3. The boy is too little and.......... not read very well.
4. You...... not put your luggage at the emergency exit.
5

. Unfortunately, I ......... not remember the address.

6....... I leave a message for her on this table?
7. They.......dance tango a little.
8. You...... take photos in this museum, it’s not forbidden.

9. He...... hurry to catch the train.

10....... you see the tourists near the monument?

Ta
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15. Po3kpuiiTe QyKKH 3riTHO TUITY YMOBHOI'0 peYeHHsI.

. If I (know) his address | would go and see him more often.

. You (not get) into trouble if you had obeyed my instructions.
. If you wait | (make) enquiries for you.

. The road (be) slippery if it rains.

. | could tell you what this means if | (know) Greek.

. If you (speak) more slowly he would have understood you.

. He will book the room if he (like) it.

. If you slept under mosquito net you (not be) bitten so often.
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. They (take) a taxi if they had realized that it was such a long way.

10. If you come late they (not let) you in.

16. BunpaBTe NOMWIKH Y NOJAHUX pPeYeHHAX.
. If I have a map | would have been all right.
. She be able to have a rest if she has a quiet room.

. More tourists would come if the climate be better.
. Ice turn to water if you heat it.
. You must not to miss your flight.

. He can speaks and read Spanish.
. | may to book this room whenever I like.

. We hope you have a lovely time and a good weather.
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. He wouldn’t climb a mountain, he is afraid of a height.

10. 1 am not going for a holiday, | am going on a business.

17. IlepekaaniTh NoJaHi peYyeHHs AHIJIiIHCHLKOI0 MOBOIO.

1. Bupo6u pyunoi po6OTH 3aBKI1 BUCOKO IIHYBAIMCS CEPE]] IHO3EMHUX TYPHUCTIB.

2. OnuH 13 BaKIMBUX acNeKTiB POOOTH TYPUCTUYHOI Tajly3i HOJATaE y NPHUIIBUIIIEHHITIPOIECY
ajanTaiii TypucTiB 10 0COOIMBOCTEH MiCIIeBOI KYJIbTYPH.

3. BimbIIocTi TYpHCTIB BIACTHBE OaKaHHA NPHMAOATH CYBEHIp Ha 3rajKy Ipo LIKaByHOIOPOXK.

4. 3nauna KinbKicTh BMpOOiB Pyd4HOI pOOOTH BTpaTHiIa CBili TIMOOKHMIA peNiriiHMI3MICT Yepe3

MacOBHM Ha HUX IIOIIUT cepen 1HO3EMHHUX TypI/ICTiB.

5. [Tonexynu MicCIIEB1 MEIIKAHI HaMararoThCs BIIPOJIUTH 0c00InB1 CTHIII

BUT'OTOBJICHHSI MUCTEI[LKHX BHPOOIB.
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1. HanumiTh TPAaHCKPUILiIO MOJAHUX CJIIB i mepekIamiTh ix:

Environment Congestion
Sewage Landscape
Restaurant Available
Maximize Alteration
Lodging Significant

Bapianr 2.5

Scenic

Accessible
Deteriorate
Pollution

Destroy

2. BI/I3H3'{TC, A0 AKX YaCTHH MOBH HAJIC/KATDH l'[OI[aHi cjioBa i nepelc.ﬂaz[in ix:

tourist, if, improve, a, them, sanitation, likely, for, cater, positive, the, amount, attract, in, quickly,
natural, an, program, there, feed, of, careful, though, to, quality, it, adversely, and, cultural, through.

article

noun

pronoun

verb

adverb

adjective

preposition

conjunction

3. TlepexaamiTh MOAaHi CIOBOCIIOIYYEHHS i CKJIANITH 3 HAMH PeYeHHs! aAHTJIiiCHKOI MOBOIO:

e to develop much too quickly e changes in the ecological balance

e available lodging e to be in conflict with the environment

e in order to cater the tourists ® improvements sanitation,  sewage, and
housing

e |ess-developed areas e to be thought of in negative terms

e to turn off the tourists e no longer attractive environment
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4. TpounTaiiTe TAa BUKOHAITE NHCHLMOBHIi MIEPEKJIA/ TEKCTY.

Tourism development, like any kind of development, has an impact upon the environment. The
impact can be positive or negative.

In the case of less-developed areas, tourism development can improve the environment for
tourists and locals alike through improvements in sanitation, sewage, and housing. In developed areas
tourism development is more likely to be thought of in negative terms such as pollution and
congestion.

The natural environment of destination is a major attraction for tourists. Visitors tend to be
attracted to areas that are scenic, offer a pleasant climate, and have distinctive landscapes. In order to
cater the tourists, though, a certain amount ofdevelopment is necessary. Roads must be built to make
the area accessible; lodging to house the tourists and restaurants to feed them must be available.

In most cases, however, tourism is in conflict with the environment. Without careful planning,
the destination may develop much too quickly. As a result, there is a danger that both the natural and
cultural environment may deteriorate. The localenvironment may be destroyed and the quality of life
of the locals adversely affected.

If the destination is allowed to deteriorate with significant alterations to thenatural landscape
and changes in the ecological balance, tourists may be turned off, forthe very thing that attracted
them in the first place, the environment, is no longer attractive.

The key is a well-planned program of tourism development. Properly handled, it can maximize

the advantages of tourism while minimizing the problems.

(Originated from “Tourism the International Business” A Global Text
/ Robert Christie Mill, 2010)

3HalITh y TEKCTI BIANOBIAHUKM TMOJAHUX CJIIB Ta CJIOBOCHOJYY€Hb 1 CKJIAIiTh 3 HUMHU PEUEHHS
aHITIHCBKOI0 MOBOIO:

® DO3BUTOK TypU3MY ® HaABKOJIUILHE CEPEIOBUILLE

® HeraTUBHUM BILIUB ® npupoHii nangmadT

® TIepeHaCeNeHICTh ® [porpama po3BUTKY TYpPU3MY
® MICIIEB] MEIIKAHITI ® MaJIbOBHHYA MICIIEBICTD

® JKICTb KUATTS ® JeTallbHE MJIaHyBaHHS

5. MNepexaaaite Nogani TBepIKeHHs ii BU3HAYTE, YH BiANOBIIaI0THL BOHU 3MiCTOBiTEKCTY.
1. The impact of tourism development upon the environment can be positive ornegative.

2. In less-developed areas tourism development is more likely to be thought of aspollution and

congestion.

3. In developed areas tourism development can improve the local sanitation, sewage,and housing.

58



4. If there are significant alterations to the natural landscape, tourists may be turnedoff, for the

environment that attracted them is no longer attractive.

5. The destination may develop much too quickly without careful planning.

7. 3naigiTh Y TeKCTi CHHOHIMH TOJaHUX CJIiB, 3aMUIIITH iX i mepekaaaiTb.Nouns:

influence, overcrowding, scenery, risk, change.

Verbs: nourish, ruin, draw, accommodate, construct.

8. 3maiiaiTh y TeKCTi AHTOHIMHU MOAAHMX CJIiB, 3aNUIIITH iX i mepexaaxite.Adjectives:
minor, unusual, ugly, common, optional.

Adverbs: improbably, slowly, favourably, incorrectly.

9. YrBopiTh Cl10BOCIOIyYeHHS TA TEPEKIANITD iX:

1 pleasant a) balance

2 major b) alterations
3 properly C) area

4 ecological d) attraction
5 to maximize e) problems
6 adversely f) the tourists
7 accessible g) handled

8 to minimize h) advantages
9 significant i) climate

10 to house j) affected

10. Hanumits TIyMa4yeHHs OAAHUX CJiB:

improvement (n), deteriorate (v), impact (n), distinctive (adj), environment (n).

11. Bunumits i3 Tekery 10 KII090BMX TepMiHiB i mepekaaaiTh ix.

12. obepits 3aroJI0BOK A0 TEKCTy, 3anMIIiTh HOro  aHIJCHKOIO

YKPaiHCbKOI MOBaMH.

13. Countable / Uncountable Nouns. ITocraBre apTukias a a6o an, e HeoOXiaHo.
1. The group of tourists waiting for ... bus needed somebody to ask for ... advice.
2. The absence of ... laundry service in ... five star hotel was rather surprising.

3. We feel like having ... coffee in ... small cafe.

Ta
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4. The tourist needed ... information on ... bus tour around the city.

5. The hotel is looking for ... new person to work at ... reception.

6. ... travel agent will give you ... about hotels.

7. We hope you have ... lovely time and ... good weather.

8. I am not going for ... holiday, | am going on ... business.

9. He wouldn’t climb ... mountain, he is afraid of ... height.

10. If you go by ... air, you can have quite ... comfortable journey.

14. lonoBHITH MoaHi peyeHHs] MOAAJTbLHUMM JiecI0BaMu Can, may abo must.
1. Only children ... play in a paddling pool.

2. You ... not miss your flight.

3 he stay in this room or there is a choice?
4. They ....... not swim across the river.

51 see your passport please?

6you see the tourists near the monument?

15. Po3kpuiiTe Ay:KKH 3TriJHO THIIY YMOBHOI'0 peYeHHS.

. If I (have) a map | would have been all right.

. You (not have) much trouble with the car if you had it serviced regularly.
. She (be able) to have a rest if she has a quiet room.

. If you (arrive) ten minutes earlier you would have got a seat.

. More tourists would come if the climate (be) better.

. If you come late they (not let) you in.

. They (take) a taxi if they had realized that it was such a long way.

. If you slept under mosquito net you (not be) bitten so often.
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. He will book the room if he (like) it.

10. Ice (turn) to water if you heat it.

16. BunpaBTe NOMWIKH Y NOJAHUX PeYeHHX.

1. A train service from here to a city center is very good.

60



. She always liked to watch an amazing view at a sunrise.
. They came by a sea and had a lovely voyage.

. | may to book this room whenever I like.
. He can speaks and read Spanish.

. We haven’t enough cash, so we must to pay by credit card.
. The road be slippery if it rains.

. If you speak more slowly he would have understood you.
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. | could tell you what this means if | know Greek.

10. If he find your passport he will phone you at once.

17. llepekaaaiTh MoaaHi pedeHHsI AHTJIiiiCbKOIO MOBOIO.

1. PeTenbHO cIIaHOBaHA MPOrpamMa PO3BUTKY TYPU3MY MOKE 3HAYHO 301IBIIMTH HOronepesaru ajis
MICLIEBUX MEIIKAHIIIB.

2. PO3BUTOK TypH3My MOKE MATH SIK TIO3UTHBHUM, TaK i HETATUBHUI BILIMB HAJTOBKIJIA.

3. TlocTynoBe 3HMIIEHHS NPUPOIHMX NaHAMA(TIB HABKOIMIIHLOIO CEpeJOBHUINACIIPHSIE BTPATi iX

KOJIMIITHBOT MPUBAOIMBOCTI [T TYPHCTIB.
4. TlepenaceneHicTh TYpUCTHYHO PO3BHHYTHX TEPHTOPIH € OJHICIO 3 X TOJOBHUXIIPOOIIEM.

5. Hanro mBuakuit PO3BUTOK TYPHU3MY € PCAJIIbHOI 3arpO3010 3HUIICHHA IPUPOAU TAKYJIBTYPHU

MiCHeBOFO HaCCJICHHA.
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